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SUMMARY 
1. City buyers most frequently patronized department st ores in 
purehasing garments studied. Small-town buyers most fre-
quently bought materials by the yard at general dry goods stores 
and divided their purchases of ready-made articles between 
general dry goods stores, department stores, and mail-order 
houses. 
2. The majority of both small-town and city buyers either always 
or usually purchased afternoon dresses and slips r eady-made 
and two-fifths purchased house dresses ready-made. 
3. Better designs and the better fit obtainable in ready-made gar-
ments, the lack of time, desire, or skill to make, and the small 
amount saved by making at home were most important reasons 
for buying garments ready-made. The fact that made-at-home 
garments were cheaper, fit better, were better construct ed, and 
made of better materials than ready-made ones as well as pleas-
ure derived from sewing were most important reasons f or mak-
ing garments at home. 
4.. The majority of both small-town and city buyers paid under $1.50 
for read-made house dresses and under 30c per yard for ma-
terials for these dresses. 
5. The majority of both small-town and city buyers paid under 
$10.00 for ready-made afternoon dresses. Much lower prices 
were paid for dresses for summer wear. The majority also paid 
less than $1.00 per yard for materials. 
6. The majority of both small-town and city buyers paid less than 
$2.00 for ready-made slips and less than 75c per yard for mater-
ials. Much lower prices were paid for slips used for everyday 
wear than for dress wear. 
7. The majority of both small-town and city buyers usually paid 
less than $1.00 for hose. Approximately two-fifths paid less than 
75c. 
8. City buyers as a rule paid higher prices for garments than did 
small-town buyers with incomes of the same size. 
9. As size of incomes of buyers increased, higher prices were paid, 
department stores were more extensively patronized, ready-made 
garments were bought more frequently, and more fragile and 
more attractive materials were purchased. 
10. Comfort was considered the most important quality of house 
dresses and slips and attractiveness was of first importance in 
afternoon dresses. Durability ranked second in importance for all 
the articles studied. 
11. Inability to secure correct sizes because labeled sizes varied 
from actual sizes was a frequent source of difficulty in buying. 
Buyers of hose experienced difficulty in getting leg lengths. 
Difficulties were also encountered in getting. pre-shrunk and color-
fast fabrics and pure-dye silks. 
12. Dissatisfaction was expressed with construction of ready-made 
house and afternoon dresses and slips. A desire was evident 
for better finished garments and deeper seams which would not 
pull or rip. 
13. Inability to secure desired articles because dealers did not carry 
them was encountered more often by small-town than by city buy-
ers. 
Consumer Demand In Missouri For 
Selected Articles of Clothing 
JESSIE V. CoLEs·x· 
INTRODUCTION 
Consumers today may buy in the market all or most of their 
clothing. Some articles, as hose, must be bought as these products 
are no longer produced even in part in the household. Other ar-
ticles may be secured either by purchasing them ready to use or by 
purchasing materials to be fashioned in the household into finished 
garments. In securing clothing by either method, consumers are 
confronted with the problem of buying. 
It is not always easy for consumers to find in the available mark-
ets the specific articles of clothing they wish to buy at the prices 
they are able to pay. It is often difficult to find those possessing the 
qualities desired in the proper sizes in the stores which are acces-
sible. On the other hand, it is often difficult for makers and sel-
lers to find out what consumers want and to provide desired goods 
at the prices consumers can pay. 
This study was undertaken for the purpose of finding out what 
consumers with different amounts of money to spend, living in dif-
ferent types of communities, and having access to different types 
of stores desire to buy. An effort was made to find out where con-
sumers buy specific articles of clothing, whether they wish to buy 
them ready-made or to make them at home, the prices they wish 
to pay, the qualities they consider important, and the difficulties 
they encounter in buying and using such articles. It is hoped that 
the information secured will be helpful to consumers, to those as-
sisting consumers in their buying, and to those providing goods 
for the market. 
Four Articles of Clothing Studied. 
In order to secure specific information concerning clothing, four 
commodities in general use were selected for study, namely, house 
dresses, afternoon or "dress occasion" dresses, slips, and hose. 
These articles are worn by all or practically all homemakers. The 
ready-made articles or the materials for making them are avail-
able in practically all markets, in many types of stores, in dif-
ferent fibers, and in a wide range of qualities and prices. 
• Associate Professor of Home Economics. Emma Holmes and Marjorie Chollett, as grad~ate students at the" University of Missouri, contributed to the collection and analysis of different parts of the study. Margaret Brainard supervised the work from February to July, 1987. 
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Information was secured by the questionnaire method, a sepa-
rate questionnaire being prepared for each commodity. Questions 
regarding income, habitat, size of families of buyers, and the length 
of their experience in keeping house were the same for all com-
modities. The questionnaires were filled out by buyers contacted 
by interested persons and leaders of various organizations in the 
communities studied. The cooperation of home economics exten-
sion agents and of home economics teachers was especially helpful. 
Detailed instructions for filling out questionnaires were supplied 
to those supervising the collection of data. Information was col-
lected from buyers in large cities in 1936 and 1937 and from those 
buying in small towns in 1937. 
Altogether, 2,990 questionnaires were analyzed. The number of 
buyers contributing information concerning specific commodities 
varied from 673 for afternoon dresses to 845 for hose. (Table 1.) 
However, some buyers contributed information regarding two or 
more commodities. Thus, altogether, 1,917 individual buyers con-
tributed to the study. 
TABLE 1.-NUMBER OF BUYERS CONTRIBUTING INFORMATION CONCERNING 
SPECIFIC ARTICLES OF CLOTHING 
Total 
Commodity Buyers 
House Dresses . . . . . . . . . . . . . . . . . . . . . . 737 
Afternoon Dre'sses . . . . . . . . . . . . . . . . . . . 673 
Slips . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 735 
Hose . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 845 
Total . . . . . . . . . . . . . . . . . . . . . . . . . . . 2990 
Small-Town 
Buyers 
460 
378 
448 
503 
1789 
Small-Town and City Buyers Sturlied 
City 
Buyers 
277 
295 
287 
342 
1201 
The majority of buyers studied represented rural families since 
they lived on farms or in villages having less than 2,500 popula-
tion. However, rural families today very generally patronize stores 
in larger towns and small cities for the purchase of clothing. In 
order to secure a typical picture of their buying practices, the ru-
ral families, with the exception of those living very close to the 
large cities of Kansas City and St. Louis, were grouped with buy-
ers living in and purchasing clothing in small towns and cities, 
the majority of which were under 5,000 in population.1 Since they 
were not all, strictly speaking, rural buyers and since the stores to 
which they had access were used as the basis of classification 
rather than the community in which they actually lived, these buy-
ers were termed "small-town buyers." 
Of the 1,252 small-town buyers, about 50 per cent lived in the 
open country on farms while about 27 per cent lived in villages, and 
24 per cent lived in towns or cities with 2,500 or more inhabitants. 
i 
'Buy~rs wer~ asked to name the particular town or city in which they usually bought 
clothing. If the place named had a population of over 20,000, the questionnaire was d:scarded. 
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Fifty-four of the 112 counties in the state other than St . Louis and Jackson counties were represented. (Table 2.) 
TABLE 2.-WHERE B UYERS OF CLOTHING LIVED 
L ocality 
City (1) . . .... . . . . . ... .. . . ..... . ... . .. . .... . . .. . . . . . . Suburb (2) . . . . ....... .•. .. . .... • . . ...... .. . . . . .. .. . .. Small-Town (3) . . . . . .. . ........ . . . .. . . .. . . . . ... . . . • . • Village (4) ......... .... ........ .... .... ...... .. .. .. . Country (5) .... . .... .. . . . ...... . . . ..... ... ..... . . . .. . 
All 
Buyer ::; 
Per Cent 
19.2 
1.5 
23.4 
18.1 
37.8 
Small-Town City 
Buyers Buyers 
Per Cent Per Cent 
58.6 
4.6 
24 .0 22.2 
26.9 
49.1 14.6 
(1) St. L ouis a nd Kansas City; (2) Suburbs of St. Louis and Kansas City ; (3) Towns and cities varying f r om 2500 to 20,000 in population; (4 ) Under 2500 populat ion; (5 ) Open country or f arms. 
In order to compare the practices and problems of the rural and 
small-town families in the purchase of clothing with those having ac-
cess to large city stores, a group of 625 buyers living in or near St. Louis and Kansas City was studied. Approximately one-half of these buyers lived in St. Louis city and St . Louis county and one-half in Jackson county in which Kansas City is located. About 63 per 
cent lived within the city limits or in suburbs while 22 per cent lived in nearby small towns and 15 per cent on farms. (Table 2. ) 
Incomes of Buyers Studied 
Of the 1,292 small-town buyers studied, 1,182, or 91 per cent, in-dicated their yearly incomes.~ Of the 625 city buyers, 527, or 84 per cent, gave their approximate annual incomes. 
The median income of all buyers pr oviding information concern-ing their purchases of clothing was $1219. This, one-half of the buyers had over and one-half had less than this amount. The med-ian was only slightly lower than the median of $1285 for all non-
relief families in the United States having two or more members in 1935-36.3 
The distribution of incomes of buyers was also quite similar to that for the United States as a whole for 1935-1936. About 41 per-
cent of the Missouri families included in this study ha d less than $1000 a nnual incomes while 62 per cent had incomes less than $1500. Only about 13 per cent had $2500 or more. (Table 3. ) The incomes of city buyers were higher than those of small-town buyers. One-half of the small-town buyers had incomes over $1043 but one-half of the city buyers had incomes over $1621. The pro-portion of small-t own buyers having less than $1000 was twice as large as the proportion of city buyers having incomes of this size. Approximately 48 per cent of the former group but only 24 per cent 
of the city group had less than $1000. Buyers with incomes of $1500 but less than $2500 constituted over 33 per cent of the city 
'?-'hose buyers livin g on farms were a sked t o include. the m oney value of meat, vegetables, da.ry products, fuel, and other products rais ed o r produced by the family for it s own u se. aNational Resources Board, Consutncr Inconws in the U1·dted States, Washington, D. C., 1938, p. 21. 
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but only 21 per cent of the small-town group. Although about 21 
per cent of the city buyers had $2500 or more, only 10 per cent of 
the small-town buyers had incomes of this size. (Table 3.) 
TABLE 3.-DISTRIBUTION OF INCOMES OF BUYERS OF CLOTHING 
Income Class 
Under $500 . . .. . .... ..... . . . . 
$500-$999 .. . ..... .... .... . . .. . 
$1000-$1499 . . .. ..... . .... . ... . 
$1500-$1999 .....•.... • .. • •... . 
$2000-$2499 . . .............. .. . 
$2500 and Over .. . ... .. .. .... . 
Median Income .... . .. .. . .... . 
All 
Buyers 
Per Cent 
18.2 
22.5 
21.3 
13.2 
11.6 
13.2 
$1219 
Missouri Buyers 
Small-Town 
Buyers 
Per Cent 
22.3 
25.9 
21.2 
10.7 
10.2 
9.7 
$1043 
City 
Buyers 
Per Cent 
9.1 
14.8 
21.4 
18.8 
14.8 
21.1 
$1621 
All Consuming 
Units U.S.* 
Per Cent 
10.6 
24.7 
24.0 
16.4 
9.5 
14.8 
$1285 
*National Resources Committee, Consumer Incomes in. the United States, Washington, 
D. C .• 1938, p . 25. These data include non-relief familie's with two or more members. 
The sizes of incomes varied considerably with places where buy-
ers lived. Buyers living in cities and suburbs had the highest in-
comes, those living in small towns and villages next in size, while 
those living on farms had the lowest incomes. The median income 
of families living in cities was $1935 while that of families living 
in small towns was $1307, in villages $1263, and on farms $826:~ 
The proportion of farm and village families who had incomes 
under $1000 was very much larger than the proportion of families 
living in larger communities. Conversely, the proportion of fami-
lies living in larger communities who had incomes of $2500 or over 
was much larger than the proportion of those living on farms and 
in villages. Those having incomes less than $1000 constituted 60 
per cent of the group living on farms, 38 per cent of those living 
in villages, 29 per cent in small towns, and 13 per cent in cities. 
(Table 4.) 
TABLE 4.-DISTRIBUTION OF INCOMES ACCORDING TO WHERE BUYERS LIVED"' 
Income Class Cities Small-Towns Villages Farms 
Per Cent Per Cent Per Cent Per Cent 
Under $500 ... ..... ... ... .... 3.4 12.5 13.8 29.2 
$500-$999 ....... ........... ... 9.2 16.6 24.0 31.7 
$1000-$1499 .... .. .... ......... 18.0 25.5 23.3 19.3 
$1500-$1999 .. ... . .. ... .. . .. ... 22.3 17.2 13.8 7.0 
$2000-$2499 
·· ······· ·· ·· ······ 
18.0 11.9 16.0 6.6 
$2500 and Over .. .. . . .. . . ..... 29.1 16.3 9.1 6.2 
Median Income ... . . .......... $1935 $1307 $1263 $826 
*See Table 2, footnote, for classifieation of communities. 
When distribution of incomes of Missouri buyers included in this 
study was compared with that of families living in similar com-
munities in the United States, it was observed that the distribution 
•The National Resources Committee estimated incomes of all families in the United States 
living on farms to be $965 in 1935-1936, in villages $1210, in small cities of 2,500 to 25,000 
population $1290, and in large cities of 100,000 to 1,500,000 population $1560. Op. Cit., 
p. 23. 
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of incomes of Missouri families studied living on farms and in vil-
lages was most similar to that of families living in similar places 
in the Southern region. However, the distribution of incomes of 
families living in small towns and cities and in large cities was 
more nearly like the distribution in these communities in the North 
Central region. 5 
As might be expected, the distribution of incomes of the buyers 
giving information concerning specific articles of clothing was very 
similar to that of the entire group. It was not identical, however, 
since, as already mentioned, a number of buyers gave information 
concerning more than one commodity. (Table 5.) 
TABLE 5.-DISTRIBUTION OF INCOMES OF BUYERS PROVIDING INFORMATION 
REGARDING SPECIFIC ARTICLES OF CLOTHING 
House Dresses Afternoon Dresses Slips Hose 
Income class Small-Town City Small-Town City Small-Town City· Small-Town City 
Buyers Buyers Buyers Buyers Buyers Buyers Buyers Buyers 
Per Cent Per Ce11t Per Cent Per Cent Fer Cent Pe1' Cent Pe1· Cent Per Cent Under $500 
$560-$999 
$1000-$1499 
$1500-$1999 
$2000-$2499 
$2500-$2999 
$3000-$3499 
$3500-$3999 
$4000-$4499 
$4500 and Over. , 
22.2 9.7 14.9 5.7 19.7 7.3 20. 4 8.8 
24.8 14.7 21.6 11.8 26.8 13.0 24.3 17.6 
20.8 23.5 23.3 21.3 19.7 22.5 21.5 20.7 
11.2 18.1 1<1.3 20.5 10.8 20.2 11.9 18.7 
10.3 14.7 12.1 17.9 11.8 15.<; 11.9 14.9 
4.2 6.7 4.8 8.0 4.2 7.3 4.1 6.8 
2.6 4.2 3.1 3.0 1.9 3.4 3.1 3.7 
1.4 2.9 2.8 3.0 2.9 3.0 1.7 2.4 
.9 1.3 .8 2.7 .7 2.7 .4 2.0 
1.6 4.2 2.3 6.1 1.5 5.0 .7 4.4 
Families of Buyers Studied 
· Numbe?· of Yeat·s Buye·rs' Had Kept House.-About nine-tenths 
of the buyers in. each group were married. The number of years 
city and small-town buyers had kept house was very similar. Over 
75 per cent of the small-town and 78 per cent of the city buyers had 
kept house ten years or longer. Twenty-three per cent of each 
group had kept house 20 or more years while 17 per cent had kept 
house 25 Y!'ars or longer. Slightly over 10 per cent had kept house 
less than 5 years. Buyers with lower incomes had kept house a 
somewhat shorter time than had those with higher incomes. 
Size of Families.-Families of buyers represented in this study 
were slightly larger than all families in Missouri. The median 
size of all families studied was 3.42 while that for all families in 
Missouri in 1930 was 3.20.0 They were, however, apparently rep-
resentative of the country as a whole since the median size for ali 
families in the United States in 1930 was 3.40. Families of small-
town buyers were slightly larger than those of city buyers. The 
median size of the former group was 3.44 while that of the latter 
group was 3.36. 
'Ibid., pp. 98-99. 
"Vnited States Department of Commerce, Bureau of the Census, Fifteenth CensHs of the Un2ted States, 1930, Population, Vol. VI, p. 728. 
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Families of two, three, and four members were the most common 
siz·es among both small-town and city buyers, constituting 66 per 
cent of the former and 75 per cent of the latter group. The propor-
tion of city families having four members was somewhat larger than 
that of the small-town families. However, the proportion of small-
town families who had five or more members was almost twice as 
large as the proportion of city families with this many members. 
(Table 6.) 
TABLE 6.-NUMBER OF PERSONS I N FAMILIES OF B UYERS 
No. of Persons 
Small-Town 
Buyers 
One . .. .... • ....... .. .. . . ···· ·· ······ ·· ·· ·· · · · 
Two ....................................... .. 
Three ........... . .. .. .. . ...... . ...... . .. . . . . . 
Four .................. .. .................. . . . 
Five ... .. .. ... . .. ... .. .. . ...... . .......... . . . . 
Six and Over . ... ... . ... . ................... . 
Median Size .......... .. . ........... .. ...... . . 
Pc·r Cent 
5.8 
22.0 
23.5 
20.4 
12.2 
16.1 
3.44 
City 
Buyers 
Per Cent 
4.4 
24.4 
24.7 
25.4 
12.2 
8.9 
3.36 
All Missouri 
Families• 
Per Cent 
7.6 
26.7 
22.3 
17.3 
11.1 
15.0 
3.20 
*Unite'd States Department of Commerce, Bureau of the Census, Fif t eenth Census of the 
United States, Pop11lation, 1930, Vol. VI, p. 728. 
There was only a slight tendency for the larger families to have 
the larger incomes. The proportion of families with highest in-
comes who had five or more members was only slightly larger than 
the proportion of those with low incomes having families of this 
size. This was more often true of city than of small-town families. 
Thus, it appears that the amount of inoney available per person 
for clothing was for most families, particularly for the small-town 
group, considerably smaller in the larger than in the smaller fami-
lies. 
There were children under 21 years old in 80 per cent of the fam-
ilies of the small-town group and in 88 per cent of the city group. 
Forty-five per cent of the families in each group had children from 
10 to 21 years. About 35 per cent of the small-town families and 
43 per cent of the city families had children under 10 years. 
Persons Usually Doing the Buying of Clothing 
The woman homemaker usually bought the clothing in 82 per 
cent of the small-town families and in 84 per cent of the city fami-
lies. Although husbands served as buyers in only about 7 per cent 
of the families, they usually bought clothing in almost as large a 
proportion as those in which children under and over 21 years old 
did the buying. (Table 7.) 
RESEARCH BULLETIN 300 11 
TABLE 7.-PERSONS USUALLY DOING THE BUYING OF CLOTHING 
Persons Doing Buying 
Small-Town 
Buyers City Buyers 
Woman Homemaker .. . ... .. ........ .. ......... .... .......... . 
Husband .. ... ............. .. .............. . ............. • .... 
Children Under 21 years ....... . ............ . ... . ............ . 
Children Over 21 years ......... . ........•................... 
Othe'rs ... ... ................................................ . 
Per Cent 
82.5 
7.2 
4.7 
4.3 
1.3 
Per Cent 
84.0 
6.8 
2.3 
5.0 
1.9 
In both small-town and city groups, the husbands in families liv-
ing on farms more often bought clothing than in those living in 
other places. Husbands in the higher income families more often 
bought the clothing than in families with lower incomes. In the 
small-town group, about 6 per cent of the families with incomes un-
der $1000 but 9 per cent of those with incomes of $2500 and over 
usually delegated buying to husbands. In the city group, 5 per cent 
of those with incomes under $1000 and 10 per cent of those with 
incomes of $2500 and over followed this practice. 
HOUSE DRESSES 
Character of Present Purchases 
of House Dresses 
City Buyers Usually Purchased House Dresses at Department 
Stores, Small-town Buyers Also Patronized General Dry Goods 
Stores and Mail-Order Houses.-Department stores were patronized 
most often by city buyers for the purchase of ready-made house 
dresses and for fabrics by the yard, approximately 70 per cent usual-
ly buying both dresses and fabrics at these stores. Mail-order houses 
were next in importance for the purchase of ready-made dresses and 
general dry goods stores for the purchase of fabrics by the yard. 
(Table 8.) 
TABLE 8.-TYPES OF STORES IN WHICH HOUSE DRESSES WERE 
MOST FRE.QUENTLY PURCHASED 
Types of Stores 
Department Stores ........... . 
Specialty Shops .. . ......... . . 
General Dry Goods Stores .... . 
Mail-Order Houses .. . .. ... . .. . 
*Not listed in QU<.."Stionnnire. 
Ready-Made House Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
30.5 
11.1 
16.3 
42.1 
Per Cent 
70.7 
4.0 
G.>3 
18.5 
Materials for House Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
27.7 
• 
61.4 
10.9 
Per Cent 
71.3 
• 
24.3 
4.4 
Small-town buyers most frequently purchased ready-made dresses 
at mail-order houses, 42 per cent buying their dresses at these 
stores. Department stores were next in importance in the purchase 
of ready-made dresses. On the other hand, the majority of these 
buyers usually patronized general dry goods stores in purchasing 
fabrics by the yard with department stores next in importance. 
(Table 8.) 
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Buyers living in small towns and in the country patronized de-
partment stores less often than those living in small cities. Approxi-
mately two-thirds of those living in the smaller localities usually 
bought their house dresses in general dry goods stores or at mail-
order houses. 
House Dresses Purchased Ready-Made by About Two-Fifths of 
Buyers.-The extent to which city and small-town buyers pur-
chased ready-made house dresses was very similar. House dresses 
were either always or usually purchased ready-made by about 40 
per cent of the small-town and by 44 per cent of the city buyers. 
They were always purchased by approximately 16 per cent of each 
group and usually by 24 per cent of the small-town and 28 per cent 
of the city group. In addition, over 52 per cent of the small-town 
and 48 per cent of the city buyers sometimes bought ready-made 
house dresses. Only about 8 per cent of each group never bought 
these dresses ready made. 
The better designs in ready-made dresses was the most important 
reason for buying house dresses ready-made rather than making 
them at home. However, the fact that the buyers believed the amount 
saved by making was small and the lack of time, desire, or skill to 
make house dresses were also important. These three reasons ac-
counted for 75 per cent of those given by small-town buyers and 70 
per cent of those given by city buyers. (Table 9) 
TABLE 9.-REASONS FOR BUYING HOUSE DRESSES READY-MADE 
Reasons 
Fit Better Than Made-at-Home Dresses . . . . .... . . . . . . . ...... . 
Like Designs Better Than in Made-at-Home Dresses . .... . .. . . 
Like Fabrics Better Than in Made-at-Home Dresses . ........ . 
Cheaper Than Made-at-Home Dresses ....................... . 
Amount Saved by Making Small .. . ..... . .. . . .. ............ . 
No Time, Desire, or Skill to Make ............ . ..... . ...... . 
Small-Town 
Buyers 
Per Cent 
12.3 
27.~ 
4..3 
8.5 
23.6 
23.5 
City 
Buyers 
P er <.:cnt 
15.3 
29.3 
7.8 
6.1 
21.9 
19.6 
The better construction, materials, and fit obtainable in made-at·-
home dresses, their lower cost, and the fact that the buyers liked to 
sew were about equally important reasons given by the buyers in-
cluded in the study for making their house dresses. The better ma-
terials obtainable was slightly less important to city than to small-
town buyers. Both groups of buyers apparently agreed that de-
signs of the ready-made dresses were more desirable than those of 
made-at-home dresses since this was the most important reason for 
buying ready-made dresses and since only 4 per cent of the small-
town and 8 per cent of the city buyers gave better designs in house 
dresses as a reason for making them. (Table 10,) 
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TABLE 10.-REASONS FOR MAKING HOUSE DRESSES AT HOME 
Reasons 
Fit Better Than Ready-Made Dresses . .... .... .... . .....•. . .. 
More Attractive Designs Than in Re.ady-Made Dresses ....... . 
Materials Better Than in Ready-Made Dresses ..... .. . ... . ... . 
Construction Better Than in Ready-Made Dresse.s . .... . ... .... . 
Cheaper Than Ready-Made Dresses .... .... . .......... ... .. .. . • 
Buyers Like to Se'w ................................ .. ... .... . 
Small-Te>wn 
Buyers 
Per Cent 
17.3 
3.8 
19.6 
20.6 
18.3 
20.4 
City 
Buyers 
Per Cent 
18.1 
8.0 
15.2 
19.6 
18.8 
20.3 
Prices Between $1.00 and $1.49 Most Frequently Paid for Ready-
Made House Dr-esses.-Prices ranging from $1.00 to $1.49 were most 
frequently paid for ready-made house dresses by both small-town 
and city buyers. Prices between $1.50 and $1.99 were next most im-
portant. A considerable portion of each group of buyers usually 
paid less than $1.00. Less than $2.00 was paid by 80 per cent of 
the city and by 84 per cent of the small-town buyers while $2.00 or 
over was paid by 20 per cent of the former and 16 per cent of the 
latter group. Small-town buyers, on the whole, tended to pay lower 
prices than the city buyers, that is, a larger proportion paid the low-
er prices, and a smaller proportion paid the higher prices. (Table 11.) 
TABLE 11.-PRICES USUALLY PAID FOR READY-MADE HOUSE DRESSES 
Prices 
$ .99 and Under . ..... .• ...••. • .... . ..... . . .. .. .... .......... 
$1.00-$1.49 0 0 0 0 0 0 0 0 0 0 0 0 0 • • 0 0 0 0 0 0 0 0 • 0 0 0 ••• 0 0 0 •• 0 0 0 0 0 0 0 0 0 0 •• 0 • 0 
$1.50-$1.99 0 0. 0 0 0 • 0 •• 0 0 0 0 •• 0 0 0 • 0 •• 0 0 •• •• •• 0 0 0 0 • • • 0 0 •• 0 0 0 • 0 0 0 0 
$2.00-$2.49 .. 0 0 0 0 0 0 0 0 0 0. 0 0 0 0 0 . 0 •• 0 0 0 •• 0 • • 0 •• 0 0. 0 •••• 0 . 0. 0 •• 0 0 
$2.50-$2.99 0 0 0 0. 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 ••• 0 0 0 0 0 0 0. 0. 0 0 0 0 0 0 0 . 0 0 0 0 0 0 0. 
$3.00-$3.49 0 0 0 0 0 0 0 . 0 0. 0 0 0 0 0 0 0 0 0 0 0. 0 0 •• 0 0 0 • • 0. 0 0 •• 0 0 0. 0 0 0 0 0 0 0 0 
$3.50-$8.99 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0. 0 0 0 0 0 0 0 0 0 0. 0 
$4.00 and Over .... . . . . . ... ..... ...... . ... .•. .... • .. . .• ....•.. 
Small-Town 
Buyers 
Per Cent 
18.9 
40.6 
24.0 
9.6 
4.3 
1.2 
.8 
.6 
City 
Buyers 
Per Cmt 
12.5 
38.9 
28.7 
10.0 
5.1 
1.3 
1.9 
1.6 
Buyers usually purchasing house dresses in specialty shops paid 
higher prices than those buying in other types of stores. Those buy-
ing in department stores paid the next highest prices. Purchasers 
who usually patronized mail-order houses paid the lowest prices, 86 
per cent of the small-town and 80 per cent of the city buyers pa-
tronizing these stores paid less than $1.50. 
Majority of Buyers Paid Less Than SOc Pet· Yard for Materials 
for House Dresses.-Less than .30c per yard was paid for materials 
for house dresses by almost 90 per cent of the small-town buyers 
and by 85 per cent of the city buyers. As in the case of ready-made 
dresses, small-town buyers paid lower prices than did the city buy-
ers. Less than 20c per yard was paid by over 50 per cent of the 
small-town group but by only 31 per cent of the city group. On the 
other hand, from 20c to 29c per yard was paid by 53 per cent of the 
latter group and by 38 per cent of the former group. (Table 12.) 
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TABLE 12.-PRICES USUALLY PAID PER YARD FOR MATERIALS 
FOR HOUSE DRESSES 
Prices Per Yard 
.09c and Under .. .. .•.. . ..............•........ .. ...•... . .... 
10c-19c ........... .. .. .. ....•.............. .. . . . .. ....•.. .. . 
20c-29c . . . ....... . .. . ..................... . . . ... . . • .. . ...... 
30c-39c ... ... .... .. . . . ......•......•..... . • ... .............. 
40c-49c .. ... ............ . ............... . . . . ... . .. . . . ... .• .. 
50c and Over ..•..... . .. . . ... ................. . . .... ....... .. 
Small-To\Vn 
Buyers 
Pc·r Cent 
.5 
50.6 
38.6 
7.8 
1.0 
1.5 
City 
Buyers 
Per Cent 
31.6 
53.4 
10.7 
3.0 
1.3 
Buyers patronizing mail-order houses for the purchase of fabrics 
by the yard paid the lowest prices. Those patronizing department 
stores paid higher prices than those buying at general dry goods 
stores. Less than 20c per yard was paid by approximately 66 per 
cent of both small-town and city buyers usually patronizing mail-
order houses. Only 48 per cent of the small-town and 44 per cent of 
the city buyers buying in general dry goods stores and 46 per cent 
of the former and 22 per cent of the latt er group buying in depart-
ment stores paid less than 20c. 
Only approximately one-fourth of each group of buyers said they 
paid the prices indicated for ready-made dresses and for fabrics by 
the yard because they liked the kind sold at these prices. The re-
mainder paid what they could afford or bought what their dealers 
carried. 
Old Dresses of Other Kinds Sometimes Worn as House Dresses.-
Old dresses of other kinds were either always or usually worn as 
house dresses by approximately 25 per cent of each group. This 
practice was followed sometimes by 52 per cent of the city buyers 
and by 57 per cent of the small-town buyers. Twenty-three per cent 
of the city and 18 per cent of the small-town groups never wore 
other dresses as house dresses. 
Cotton dresses of other types were the kind most frequently worn 
as house dresses by small-town buyers . Old cotton dresses were 
worn by over 28 per cent and old silk dresses by 20 per cent of this 
group. However, city buyers wore old silk dresses as house dresses 
as frequently as they did cotton dresses, approximately 25 per cent 
of those following the practice wore old silk and another 25 per cent 
cotton dresses. Old rayon dresses were worn by about 20 per cent 
of each group. Another 20 per cent wore old linen dresses. Old 
wool dresses were worn by over 12 per cent of the small-town and 
by 10 per cent of the city group. 
La1·ger Sizes of House Dresses Most Often Worn.-The larger 
sizes of house dresses, that is, sizes 20, 38 and over were worn by 
about 49 per cent of the city buyers and by 46 per cent of the small-
town buyers. The smaller sizes, 14, 16, and 32 were worn by about 
26 per cent of each group. Size 18 was usually worn by almost 12 
per cent of the small-town and by 14 per cent of the city buyers 
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while sizes 34 and 35 were worn by 16 per cent of the former and by 
11 per cent of the city group. 
Semi-Tailored House Dresses Pre/eTred.-The semi-tailored type 
of house dress was most popular with both small-town and city buy-
ers, almost two-thirds of each group stating they usually wore this 
type. The tailored type was preferred by approximately one-fourth 
of each group, and the dressy type by less than one-tenth of each 
group. The type of dress usually worn was not influenced by either 
income or place where buyers lived. 
Slip-OveT DTesses with Short Sleeves, CollaTs, Gored SkiTts, and 
Buttons as Fasteners Preje1·red.-The slip-over type of dress was 
preferred by both small-town and city buyers, over 40 per cent of 
each group stating a preference for this type for summer and almost 
as large a proportion for winter. The front opening to the waist 
was the second choice for both summer and winter. (Table 13.) 
TABLE 13.-CONSTRUCTION FEATURES PREFERRED IN HOUSE DRESSES 
For Summe·r Wear For Winter Wea r 
Construction Peatures Small-'l'own City Sma ll-Town City 
Buyers Buyers Buyers Buyers 
'l'ype of Opening Per Cent F er Cent Per Ce11t Per c:em 
All way down front 10.5 7.1 5.5 6.3 
Waist-F ront . . ...... . ... . .. 28.1 31.3 31.3 31 .0 
Wa ist-Back .. . . . . . .. .. .. . . 4.5 :l.2 3.2 3.0 
All way down back ..... . 2.4 1.6 2.1 2.5 
Slip Over ................. 41.0 43.6 41.6 39.4 
No Pref e'rence ............ 13.5 12.9 16.3 14.8 
Length of Sleeves 
L ong 
···· ·· ·· ·· · ·· ··· ····· 
1.6 1.0 36.9 27.7 
Three-Qua rters .. ...... .. .. (3. 6 5.6 13.5 19.0 
Short ..... .. ...... .... .... 72.4 69.9 47.4 50.4 
Sleeveless 
· · ·· ··· · ··· ······ 
18.6 21.9 1.1 1.4 
No Preference' .. . .. .. . . . .. .8 1.6 1.1 1.5 
Kind of Neck Finish 
Collar ............. ... .... 53.2 48.5 77.4 73.3 
Plain Neck ........ .... ... 29.5 34.7 7.8 13.1 
No Pref~rence .... .. ... ... 17.3 16.8 14.8 13.6 
There seemed to be little consistent relationship between types of 
opening preferred and size of dress worn although there was a 
slight tendency for the slip-over dress to be more popular with those 
wearing the larger sizes than with those wearing the smaller sizes. 
Short sleeves were preferred by both small-town and city buyers 
in both summer and winter. However, they were more popular in 
summer than in winter. They were preferred by about 70 per cent 
of each group in the summer but by only 47 per cent of the small-
town and 50 per cent of the city buyers in the winter. Sleeveless 
dresses were preferred in summer by approximately 20 per cent of 
the buyers in each group. Long sleeves were next to short sleeves 
in popularity for wear in the winter. Three-quarter length sleeves 
were also desired by some in the winter, these together with long 
sleeves being preferred by practically as many buyers as were short 
sleeves. (Table 13.) 
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Although the popularity of short sleeves for summer did not vary 
with size of dress worn, the preference for sleeveless dresses was 
somewhat more pronounced with those wearing the smaller sizes. 
The popularity of short sleeves for winter wear tended to be less 
and of long sleeves to be greater with those buyers wearing the 
larger sizes than with those wearing smaller sizes. 
House dresses with collars were preferred by both small-town and 
city buyers for both summer and winter wear. They were, however, 
more popular in winter than in summer. This type was preferred 
for winter by about three-fourths of each group but by only about 
one-half in the summer. The plain neck was preferred for summer 
wear by over one-third of the city and by somewhat less than one-
third of the small-town buyers. For winter wear about 14 per cent 
said they had no preference as to kind of neck finish. (Table 13.) 
The preference for collars for summer and winter wear was not quite 
so great with both city and small-town buyers wearing the larger 
sizes as with those wearing the smaller sizes. 
Gored skirts were preferred over other types by both small-town 
and city buyers, 48 per cent of the former and 45 per cent of the 
latter group preferring this type of fullness. However, plaits were 
next popular being preferred by approximately 44 per cent of each 
group. Wrap-around skirts were preferred by only 5 per cent of 
the small-town and by 9 per cent of the city buyers and gathers by 
only 2 per cent of each group. 
In both city and small-town groups, gores were preferred by a 
larger portion of those buyers wearing larger sizes than by those 
wearing smaller sizes. Conversely, plaits were less popular with 
those wearing the larger sizes. 
Buttons were most often used as fasteners by both small-town 
and city buyers, being preferred by one-third of each group. Snaps 
were their second choice with zippers a rather close third. Some-
what over one-fifth preferred snaps while somewhat less than one-
fifth preferred zippers. Hooks and eyes were least popular. (Table 
14.) 
TABLE 14.-TYPES OF FASTENERS PREFERRED IN HOUSE DRESSES 
Types of Fasteners 
Snaps ... ... ................................................. . 
Hooks and Eyes .............................. .. ............. . 
Buttons .................... .. ......................... . .... . . 
Zippers .................................... .. .. .. ........• .. . 
Ties .. . .... . ....... . . . ...... . ...... . .. . ... ... .. ... . ......... . 
None . .. . ............... .. .. ..... .................... .. .. ... . 
Small-Town 
Buyers 
Per Cent 
23.0 
4.8 
34.7 
18.9 
8.7 
9.9 
City 
Buyers 
Per Cent 
21.9 
4.0 
3~.~ 
18.9 
8.7 
13.2 
Cotton The Most Popular Fiber for House Dresses.-Cotton was 
usually purchased for house dresses by almot 80 per cent of both 
the city and small-town buyers included in the study. Linen was 
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next in popularity although it was usually bought by only approxi-
mately 10 per cent of each group. Only a few usually wore each of. 
the other fibers or mixtures of the various fibers . (Table 15.) 
TABLE 15.-FIBERS USUALLY BOUGHT AND PREFERRED FOR HOUSE DRESSES 
Fiber s 
Cotton . . . . . ... . . . ... . .. ... . . . . 
Rayon . . . ... . . . . . . .. . . .. . .. .. . 
Linen . . ...... . ..... .... .. .. . . 
Silk .. .. . .... . . . .. . .. .. . . . . .. . 
Cotton-Ra yon Mix tures .... . .. . 
Other Mixtures . . .. . . . . . . .... . . 
Wool . .. . .. . .. . . . . . . . . . ..... . . 
Usua lly Boug ht 
Sma ll-Town 
Buyers 
Per Cent 
77 .9 
3.4 
9.2 
2.0 
4. 7 
1.2 
1.6 
City 
Buyers 
Per Cent 
79.2 
2.6 
10.6 
2.7 
3.3 
1.3 
.3 
Pre·ferred If Prices 
Were No Consideratlon 
Small-Town Cit y 
Buyers Buyers 
Per Cent 
50.3 
3.7 
29.6 
5.1 
6.8 
2.0 
2.5 
Per Ce>tt 
56.8 
2.6 
27.5 
5.n 
5.1 
2.1 
.4 
Many of the buyers usually purchasing cotton evidently thought 
they would prefer linen since nearly 30 per cent of the small-town 
and 28 per cent of the city buyers said they would prefer linen if 
prices were no consideration. The proportion preferring cotton un-
these circumstances declined to 50 per cent of the small-town and 
57 per cent of the city group. (Table 15.) 
The majority of buyers (86 per cent of each group) wore the same 
fibers in house dresses in winter as in summer. A somewhat larger 
proportion of the small-town buyers living in the country than of 
those living in towns and small cities wore fibers in winter which 
were different from those worn in summer. ,1 
Cotton was preferred over rayon by both small-town and city buy-
ers in appearance, durability, and comfort. When asked to compare 
cotton and rayon, nearly 70 per cent of each group stated that they 
preferred the appearance of cotton while 8 per cent of the small-
town and 14 per cent of the city group thought there was no differ-
ence between cotton and rayon in this respect. 
Cotton was considered more durable than rayon by over 90 per 
cent of each group while about 5 per cent thought there was no 
difference between the two fibers. Cotton was also considered more 
comfortable by approximately 73 per cent of each group while 21 per 
cent of each group found no difference in comfort of the two fibers. 
Print The Most Popular Fabric for House Dresses.-Of eleven 
common cotton materials, print was by far the most popular for 
summer wear with both small-town and city buyers. About 33 per 
cent of the city and 37 per cent of the small-town buyers said they 
most frequently used print for summer house dresses. Voile was 
next most popular being the choice of 12 per cent of each group. 
Seersucker was preferred by about 10 per cent of both small-town 
and city buyers while dimity and dotted swiss were less popular. 
(Table 16.) 
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TABLE 16.-FABRICS MOST FREQUENTLY USED FOR HOUSE DRESSES 
For Summer Wear 
Fabrics Small-Town City 
Buyers Buyers 
Per Cent 
Print . . . . . . . . . . . . . . . . . . . . . . . . . 37.0 
Gingham . . . . . . . . . . . . . . . . . . . . . . 5.5 
Broadcloth . . . . . . . . . . . . . . . . . . . . 5.1 
Seersucker . . . . . . . . . . . . . . . . . . . . 10.7 
Pique . . . . . . . . . . . . . . . . . . . . . . . . . 4.5 
Linene . . . . . . . . . . . . . . . . . . . . . . . . 4.7 
Cotton Pongee .. ..... , . . . . . . . . 1.9 
Dimity . . . . . . . .. . . .. . . . .. . . .. . 7.9 
Dotte'd Swiss . . . . . . . . . . . . . . . . . 6.1 
Voile . . . . . . . . . . . . . . . . . . . . . . . . . 12.1 
Lawn . .. . . . . . . . . . . . .. .. .. . . .. . 4.5 
Per Cent 
32.5 
7.0 
4.5 
9.4 
3.6 
5.4 
1.9 
8.7 
8.1 
12.4 
6.5 
For Winter Wear 
Small-Town City 
Buyers Buyers 
Per Cent 
60.2 
11.0 
14.4 
4.1 
3.8 
4.7 
.7 
.2 
.2 
.7 
Per Cent 
55.0 
13.7 
13.2 
4.0 
4.0 
5.1 
1.3 
1.1 
.5 
1.6 
.5 
Print was also most frequently used for house dresses in winter 
but by a much larger proportion of buyers than in the summer, 60 
per cent of the small-town and 55 per cent of the city group using 
this fabric in the winter. The heavier cotton materials, gingham 
and broadcloth, were more popular in winter than in summer while 
seersucker and dimity were less often used. (Table 16.) 
Apparently a considerable portion of the buyers studied were not 
satisfied with the fabrics they were using since one-fourth of the 
small-town buyers and one-fifth of the city buyers said that they 
would use some other fabric if prices were no consideration. Size 
of income apparently had little or no effect on the proportion who 
were dissatisfied. 
Pre-Shrunk Fabrics Preferred.-Pre-shrunk fabrics were pur-
chased by 50 per cent of the small-town and by 53 per cent of the 
city buyers when buying ready-made house dresses. Over 43 per 
cent of the small-town group and 40 per cent of the city group said 
they purchased pre-shrunk fabrics when buying materials by the 
yard for house dresses. 
Only 3 per cent of the entire group said they did not care for 
these fabrics although only from 40 to over 50 per cent said they 
usually purchased them. Sixty per cent said they would be willing 
to pay more for pre-shrunk fabrics than for those not pre-shrunk. 
The types of stores in which ready-made dresses and fabrics by 
the yard were purchased seemed to affect little the practices of 
either small-town or the city group in purchasing pre-shrunk fabrics. 
Color-Fast Fabrics Preferred.-Color-fast fabrics in ready-made 
dresses were, according to their statements, usually purchased by 
.80 per cent of the city and by 77 per cent of the small-town buyers. 
About 71 per cent of the city and 74 per cent of the small-town group 
said they usually bought such fabrics by the yard. Perhaps some 
of the buyers were somewhat optimistic about their purchases of 
color-fast fabrics since it is rather doubtful if such a high propor-
tion of fabrics on the market, particularly in ready-made dresses, 
are actually color-fast. Less than one per cent of the entire group 
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of buyers said they did not care for such fabrics. Approximately 
80 per cent of each group said they would be willing to pay more 
for the color-fast fabrics than for those not color-fast. 
As in the case of purchase of pre-shrunk fabrics, the extent to 
which buyers purchased color-fast fabrics was influenced little by 
the type of store in which ready-made dresses and fabrics by the 
yard were purchased. 
Demand for Specific Qualities of House Dresses 
Durability, color fastness, attractiveness, and comfort were all 
considered of about equal importance by both small-town and city 
buyers. Ease of laundering was almost as important as the above 
qualities and resistance to shrinkage somewhat less importanU The 
fashionableness of house dresses was considered least important. 
DurabHity became somewhat the most important quality when each 
buyer was asked to name the one quality considered most important. 
Color fastness was, however, almost as important. (Table 17.) The 
TABLE 17.-QUALITIES CONSIDERED IMPORTANT IN HOUSE DRESSES 
Qualities 
Attractiveness ............... . 
Durability .................. . . 
Comfort ..................... . 
Fastness of Color ... . ....... . 
Ease of Laundering . .. ...... . 
Resistance to Shrinka~e ..... . 
Ability Not to Show Dirt ..... . 
Fashionableness .............. . 
Qualities Considered 
Important (1) 
Smau . .rrown 
Buyers 
Per Cent 
14.7 
14.6 
14.4 
15.5 
13.6 
12.8 
7.3 
7.1 
City 
Buyers 
Per Cent 
15.7 
15.4 
15.1 
16.0 
14.9 
8.3 
6.4 
8.2 
(1) Buyers may have named more than the quality. 
Qualities Considered 
Most Important (2) 
Small-Town 
Buyers 
Per Cent 
15.7 
21.7 
17.3 
20.4 
10.6 
7.9 
3.3 
3.1 
City 
Buyers 
Per Cent 
17.8 
22.5 
17.9 
20.3 
10.7 
2.8 
3.6 
4.4 
(2) Each buyer named the 011c quality considered most important. 
place where they lived or the place in which they usually purchased 
house dresses apparently did not influence qualities desired by the 
buyers included in the study. 
Durability Considered More Important Than Other Qualities-
Durability was considered the most important quality of house 
dresses by about 22 per cent of both small-town and city buyers and 
thus ranked first among the most important qualities. (Table 17.) 
The desire for durability is also indicated by the reasons given 
for making house dresses at home. The better construction of 
dresses made at home was the most important reason for making 
them. The better fabrics in these dresses was also an important 
reason for making rather than buying them ready made. (Table 10.) 
7Ease of launde;ring was included in 1937 questionnaire only which probably accounts for its low rating by city buyers. 
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Color Fastness a Very Important Quality.-Color fastness ranked 
a very close second to durability among the qualities considered 
most important. It was considered the most important quality of 
house dresses by one-fifth of both small-town and city buyers. 
(Table 17.) As already mentioned, practically all buyers wanted 
color-fast fabrics and four-fifths of them said they would be willing 
to pay more for color-fast dresses than for those which were not 
color fast. 
Comfort Desired in House Dresses.-Comfort was considered the 
most important quality of house dresses by over one-sixth of the 
buyers included in the study. (Table 17.) The preferences for cer-
tain construction features of house dresses may be construed as in-
dications of the importance of comfort to the wearers. The choice 
of slip-over dresses, dresses with short sleeves, and gored skirts by 
large proportions of the buyers were, no doubt, prompted, in part at 
least, by the buyers' desire for comfort. The extensive use of long 
and three-quarter length sleeves in winter also was, without ques-
tion, for reasons of comfort. Likewise, the popularity of the heavy 
fabrics in winter and of the thin ones in summer shows an effort 
to select comfortable fabrics. 
At{ractiveness and Fashionability.-The buyers included in the 
study were evidently interested in having attractive house dresses 
but were not particularly concerned as to whether or not they were 
in fashion. Attractiveness was considered the most important qual-
ity of house dresses by 16 per cent of the small-town and by 18 per 
cent of the city buyers. However, only about 4 per cent of each 
group thought the fashionableness of the dress most important. 
(Table 17.) 
The more attractive designs of ready-made dresses was the most 
important reason for buying dresses ready-made rather than making 
them at home. The better appearance obtained by better fit of ready-
made dresses was also given by a considerable portion of both 
groups of buyers. It was one of the most important reasons for mak-
ing house dresses. 
The almost universal desire for color fastness and the high rating 
given to this quality may be credited to the concern of buyers regard-
ing attractiveness of house dresses since the degree of color fast-
ness has no relation to durability or comfort of house dresses. 
Ease of Laundering.-While ease of laundering ranked fifth 
among the most important qualities, it was considered the most im-
portant quality by 10 per cent of both city and small-town buyers. 
(Table 17.) 
However, not only the ease with which fabrics may be laundered 
but also how well they launder must be considered. Thus, if color 
fastness and resistance to shrinkage representing the appearance of 
fabrics after laundering is combined with the ease with which 
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fabrics are laundered, "launderability" of house dresses becomes 
one of their major qualities. 
Effect of Income on Practices and Preferences in Purchase of House 
Dresses 
The annual incomes of the buyers who contributed information 
regarding their purchases of house dresses varied from less than 
$500 to over $4500. However, the largest proportion of buyers fell 
in the lower income groups. One-half of the 277 city buyers had 
incomes less than $1558 and one-half of the 460 small-town buyers 
had less than $1073. Over two-thirds of the small-town buyers 
had incomes of less than $1500 and almost as large a portion of 
the city buyers had less than $2000. Almost one-half of the small-
town and almost one-fourth of the city buyers had less than $1000. 
About one-tenth of the former and one-fifth of the latter group 
had incomes of $2500 and over. (Table 5.) 
The size of incomes of buyers apparently affected many of their 
practices in buying house dresses, particularly the type of stores 
patronized, the extent of purchase of ready-made dresses, and the 
prices paid. 
The extent to which department stores were patronized for the 
purchase of ready-made dresses and fabrics by the yard was in-
fluenced by the sizes of incomes of buyers. The proportion of city 
buyers with high incomes purchasing house dresses in department 
stores was larger than the proportion of those with smaller in-
comes. Likewise, the proportion of small-town buyers patroniz-
ing department and specialty stores increased as sizes of incomes 
increased and the proportion buying at mail-order houses and in 
general dry goods stores decreased. 
Small-town buyers with the larger incomes purchased ready-made 
dresses more frequently than did those with smaller incomes. 
House dresses were either always or usually purchased ready-made 
by about 32 per cent of the buyers with incomes under $1000 and 
by almost 43 per cent of those with incomes of $2500 and over . 
. However, the size of income of city buyers influenced the extent 
of their purchase of ready-made house dresses very little. 
Size of income and resulting need for economy apparently led 
some buyers to make rather than buy their dresses ready-made 
since the fact that dresses made at home were cheaper than those 
purchased ready-made was one of the major reasons given for mak-
ing them. Although the relative importance of the reasons given 
for buying ready-made or for making house dresses at home varied 
little with size of income of buyers, the savings possible by mak-
ing them at home was mentioned somewhat more frequently by the 
low income groups than by those with higher incomes as a reason 
for making dresses. 
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As might be expected, buyers with highest incomes paid highest 
prices for ready-made dresses. About 50 per cent of the small-town 
buyers with incomes of $2500 and over paid from $1.50 to $2.49, ap-
proximately 25 per cent paid less than $1.50, and 25 per cent paid 
$2.50 and over. On the other hand, only 18 per cent of those with 
incomes under $1000 paid from $1.50 to $2.49, while 77 per cent 
paid less than $1.50 and only 5 per cent paid $2.50 and over. Like-
wise, 60 per cent of the city buyers with incomes of $2500 and over 
paid from $1.50 to $2.49, approximately 20 per cent paid less than 
$1.50, and 20 per cent paid $2.50 and over. Only 18 per cent of 
those with incomes under $1000 paid $1.50 to $2.49, 72 per cent 
paid less, and 10 per cent paid more. 
The higher income groups also paid more per yard for fabrics 
than did those with lower incomes. Although 70 per cent of the 
small-town buyers with incomes under $1000 paid less than 20c, 
only 20 per cent of those with incomes of $2500 and over paid 
these prices. In the city group, 52 per cent of those with incomes 
under $1000 paid less than 20c per yard while only 14 per cent 
of those with highest incomes paid these prices. 
It should be noted that city buyers tended to pay higher prices for 
both ready-made dresses and for fabrics by the yard than did small-
town buyers with incomes of the same size. For example, the pro-
portions of city buyers with incomes under $1000 and those with in-
comes of $2500 and over who usually paid $1.50 or more for ready-
made dresses were larger than the proportions of the small-town 
buyers in the same income groups who paid these prices. As in-
dicated in the previous paragraph, the same tendency was shown 
in the prices paid for fabrics. 
The influence of size of income on prices paid is also shown by 
the fact that the majority said they paid the prices indicated be-
cause they were the ones they could best afford. Only about one~ 
fourth of each group of buyers said they paid the prices indicated 
because they liked the dresses and fabrics sold at these prices. 
The need for economy evidently influenced the practice of wear~ 
ing old dresses of other kinds as house dresses as the proportion of 
those with low incomes who followed this practice was larger than 
the proportion of those with high incomes, particularly in the city 
group. About 41 per cent of the city buyers with incomes under 
$1000 but only 10 per cent of those with incomes of $2500 and over 
either always or usually wore old dresses as house dresses. 
Apparently because of the limitations imposed by income upon 
kinds of fabrics purc]1ased, a portion of both small-town and city 
buyers would have preferred fabrics different from those they were 
able to buy. One-fourth of the small-town and one-fifth of the 
city buyers said they would have bought different fabrics than 
those they usually purchased if prices had been no consideration, 
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also some preferred linen to cotton fibers under these conditions. 
The proportion usually buying linen increased as size of incomes 
increased. 
There was a tendency for the importance of attractiveness to the 
small-town buyers to increase in importance and for durability to 
decrease as the size of their incomes increased. The size of in-
come, however, did not particularly affect the qualities desired by 
city buyers. 
What they could afford to pay evidently affected the extent to 
which buyers purchased pre-shrunk and color-fast fabrics. Al-
though almost all the buyers expressed a desire for these fabrics, 
about one-fifth of the small-town buyers and about one-fourth of 
the city buyers who gave their reasons for not buying these fabrics 
said they did not do so because they cost too much. 
Difficulties Encountered in Buying House Dresses 
The most universal difficulty encountered in purchasing ready-
made house dresses by the buyers contributing information to this 
study was the variation of actual sizes from labeled sizes. Ap-
proximately 92 per cent of the city and 89 per cent of the small-
town buyers said that they found actual sizes varying from labeled 
sizes, thus indicating the very great need for more exact standards 
for sizes. 
Some buyers apparently had difficulty securing desired designs 
in ready-made house dresses since 40 per cent of the small-town 
and 22 per cent of the city buyers said they encountered such dif-
ficulties. Of those who had difficulty, 40 per cent of each group 
said designs were not slenderizing. Designs which were too ma-
ture were mentioned next most frequently as a source of difficulty 
and too elaborate designs were named about as often. Only a 
few complained that designs were too youthful. 
More difficulties were encountered with fit of ready-made house 
dresses than with their designs. Seventy per cent of the small-
town and 55 per cent of the city buyers listed one or more difficul-
ties they had with fit. Buyers most frequently complained that 
waists and skirts were too long and that dresses were too tight in 
the hips, these three difficulties accounting for over half of the 
complaints. Sleeves which were too tight were mentioned next 
most often. Some complained that skirts were too short. Shoulders 
were more often said to be too broad than too narrow. Only a 
few said waists were too short or that hips were too loose while a 
very few said they found sleeves too loose. (Table 18.) 
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TABLE 18.-DIFFICULTIES WITH FIT OF READY-MADE HOUSE DRESSES 
Difficu lties 
Skirt Too Long .. .. . . .... . ..... . . . .. . . . ... . .. . ... . .. ... . .... . 
Skirt Too Short . . .... . . .. . . . .. . . ... . . . .. . . .. . . . . . . .. .. .. .. . . . 
Hip Too Tight ..... ...... .. .. . . .. . .. . . . . . .. .. . . . . .. . . .. . . . . . . 
Hip Too Loose ...... .. . . . . . ..... . .. ... . . . . ..... . . . .. ... . .. . . . 
Wais t Too Short . ... . .. . ..... . . . ... .. . .. . . . . ... . .. . ..... . .. . . . 
Waist Too Long . . .. . . . . .. . . ... . . . .. . ... . . ... . . . .. .. . .... . .. . 
Sleeves Too Tight . . .. . .. ... .. . . . . . .. . . . ... .. .. ... ....... . . .. . 
Sleeves Too Loose . .... . . ... . . ...... . ... .... ... . ... .. .. . . . . . . . 
Shoulders T oo Broad . .. ...... .. ... . . . . ... . . ... . .. .. ... . . . . .. . 
Shoulders Too Narrow .. . . . .. . . ... . .. . ..... . ... . ... .. .. .. . . . . 
Sma ll-Town 
Buyers 
Per Cent 
16.8 
9.5 
16.0 
6.6 
5.6 
21.1 
10.6 
1.4 
7.9 
4.5 
City 
Buyers 
Per e-·ent 
19.5 
8.8 
19.9 
6.1 
4.6 
18.4 
10.0 
1.2 
6.1 
5.4 
Apparently a considerable portion of the small-town buyers and 
some city buyers experienced difficulty securing the type of waist 
construction desired in ready-made dresses since 18 per cent of the 
former and 8 per cent of the latter group said t~ey had difficulty. 
Greater difficulty was experienced by small-town buyers who usual-
ly patronized mail-order houses and specialty stores than by those 
buying in department stores and general dry goods stores. Con-
siderable more difficulty was experienced by those limited in price 
than by those able to pay higher prices. For example, 22 per cent 
of the small-town buyers paying less than $1.00 but only 12 per cent 
of those paying between $2.00 and $3.00 said they had difficulty 
getting waist features desired. 
Difficulty in getting the type of skirt fullness desired was ex-
pressed by 20 per cent of the small-town and by 15 per cent of the 
city buyers. There was a tendency in both groups for extent of 
difficulty to decrease as higher prices were paid. More difficulty 
was encountered by small-town buyers patronizing department 
stores and specialty shops and by city purchasers patronizing spe-
cialty shops than by those buying in other types of stores. Eight 
per cent of the city and 14 per cent of the small-town buyers had 
difficulty getting the kind of fasteners desired. 
Slightly more difficulty was encountered by both groups in get-
ting desired fibers in ready-made dresses than in materials by the 
yard. The small-town buyers experienced this difficulty somewhat 
more frequently than did the city group in getting both ready-made 
dresses and materials by the yard. 
Almost 20 per cent of the small-town buyers included in the 
study were not satisfied with fabrics purchased by the yard. Al-
most equal proportions had difficulty getting satisfactory colors, 
designs, and qualities in fabrics desired.8 Over 41 per cent of the 
small-town buyers were not satisfied with fabrics they were able 
to obtain in ready-made house dresses. They had more difficulty 
getting qualities than in getting satisfactory colors and designs 
in the fabrics desired. 
8This question was included in the 1937 questionnaire only, hence data f or city buyers 
were incomplete·. 
RESEARCH BULLETIN 300 25 
It has been pointed out that although only about one-half of the 
buyers in each group usually bought pre-shrunk fabrics, only 3 
per cent said they did not care for them. The lack of labels on pre-
shrunk fabrics was the most important reason given by those stat-
ing why they did not buy pre-shrunk fabrics, 56 per cent of 
the city and 51 per cent of the small-town buyers having given this 
reason. Some buyers also encountered difficulty in getting such 
materials because their dealers did not carry them. This reason 
was given by 23 per cent of the small-town and by 13 per cent of 
the city purchasers. Cost was also important since over one-fourth 
of the city and one-fifth of the small-town buyers said such ma-
terials cost too much. 
Difficulty was also encountered in securing color fast fabrics. 
As in the case of pre-shrunk fabrics, the lack of labels was an ob-
stacle to buying such fabrics. Two-thirds of those who said they 
did not buy color fast fabrics gave the lack of adequate labels as 
the reason for not doing so. Almost one-fifth said their dealers 
did not carry them and one-sixth said they cost too much. 
Some buyers were apparently limited in other ways than in the 
purchase of pre-shrunk and color-fast fabrics by what their deal-
ers carried. About 10 per cent of the city and 16 per cent of the 
small-town buyers said that the garments and fabrics by the yard 
at the prices they specified were the most satisfactory ones their 
dealers carried. 
Difficulties with Wearing Qualities of House Dresses 
Difficulties were experienced by the buyers included in the study 
with the shrinkage and fading of fabrics purchased as pre-shrunk 
and color-fast and with the construction of ready-made dresses. 
Apparently, buyers were not entirely satisfied with performance 
of pre-shrunk fabrics. Although none of the small-town group said 
such fabrics always shrank and only 8 per cent said they usually 
shrank, 70 per cent said they did sometimes and only 22 per cent said 
they never did. 0 Price had little relation to performance of such 
fabrics since the prop.ortion of those buying the higher priced 
ready-made dresses who said they usually shrank was just as 
large as the proportion of those buying the less expensive dresses. 
Moreover, the proportion of those paying 20c to 29c per .yard for 
their fabrics who said these materials usually shrank was larger 
than the proportion paying less than 20c per yard. 
Buyers also apparently experienced some difficulty with so-called 
color-fast materials. Although less than 3 per cent said such fab-
rics either always or usually faded, approximately 75 per cent of 
each group said they sometimes faded. Only about 20 per cent of 
each group said they never faded. The proportion of buyers stat-
'This was included in the 1937 questionnaire only, and there.fore, data for city buyers 
are incomplete. ' 
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ing that color-fast fabrics never faded tended to increase only 
slightly as higher prices were paid for ready-made dresses and 
fabrics by the yard. 
The importance of color fastness in fabrics used for summer 
dresses is indicated by the fact that about 12 per cent of the buy-
ers in each group said that color-fast fabrics always faded more 
in the summer than in the winter. Approximately 40 per cent said 
they usually did and another 40 per cent said they sometimes did 
while only 7 per cent of each group said fabrics never faded more 
in summer than in winter. 
Many suggestions were made to improve the construction of 
ready-made house dresses. Deeper seams and fasteners sewed on 
more securely were most frequently mentioned, each accounting 
for about 30 per cent of the suggestions made. Better finishing 
was mentioned next most frequently and wider hems somewhat less 
often. 
AFTERNOON DRESSES 
Character of Present Purchases of Afternoon Dresses 
Department Stores Most Popular with City Buyers, Specialty and 
General Dry Goods Stores with Small-Town Buyers.-Department 
stores were usually patronized for the purchase of ready-made af-
ternoon dresses by almost two-thirds of the city buyers. Special-
ty shops were second in popularity with these buyers. On the oth-
er hand, the small-town buyers most frequently patronized special-
ty shops, over one-third usually buying afternoon dresses at these 
stores. General dry goods stores and department stores were pat-
ronized by equal numbers of small-town buye:t;s. (Table 19.) 
TABLE 19.-TYPES OF STORES IN WHICH AFTERNOON DRESSES WERE 
MOST FREQUENTLY PURCHASED 
Ready-Made Dresses 
Types of Stores Small-Town 
Buyers 
Per Cent 
Department Stores . . . . . . . . . . . . 28.9 
Specialty Shops . . . . . . . . . . . . . . . . 34.9 
General Dry Goods Stores . . . . . 29.2 
Mail-Order Houses . . . . . . . . . . . . 7.0 
City 
Buyers 
Per Cent 
63.6 
25.8 
8.5 
2.1 
Materials For Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
30.6 
59.4 
10.0 
Per Cent 
80.4 
15.1 
4.5 
When buying fabrics by the yard for afternoon dresses, depart-
ment stores were usually patronized by four-fifths of the city buy-
ers and general dry goods stores by three-fifths of the small-town 
buyers. The general dry goods store was more popular with city 
buyers for purchase of fabrics than for ready-made dresses. Al-
though small-town buyers more often patronized mail-order houses 
than did the city buyers, only 10 per cent bought fabrics and 7 per 
cent bought ready-made dresses at mail-order houses. (Table 19.) 
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Afternoon Dresses Usually Purchased Ready-Made.-The ma-
jority of both city and small-town buyers purchased their afternoon 
dresses ready-made. They were either always or usually purchased 
ready-made by 60 per cent of the city buyers and by 57 per cent of 
the small-town buyers. Of these, 36 per cent of the city and 32 
per cent of the small-town buyers said they always bought their 
afternoon dresses ready-made. Almost 35 per cent or more of each 
group sometimes did. Afternoon dresses were never purchased 
ready-made by only 5 per cent of the city and 7 per cent of the 
small-town buyers. 
Not only was the extent of purchase of ready-made afternoon 
dresses similar for small-town and city buyers but also their rea-
sons for doing so. The better designs available was the most im-
portant reason given for buying ready-made dresses, accounting 
for about one-third of the reasons given by each group. The better 
fit of the ready-made dresses and lack of time, desire, or skill to 
make dresses at home were next most important. The small amount 
of money saved by making at home was also mentioned frequently. 
Only a few bought ready-made dresses because they were cheaper 
or because fabrics were better. (Table 20.) 
TABLE 20.-REASONS FOR BUYING AFTERNOON DRESSES READY-MADE 
Reasons 
Fit Better Than Made-At-Home' Dresses .................. . .. : Like Designs Better Than In Made-At-Home Dresses ......... . 
Like Fabrics Better Than In Made•At-Home Dresses ......... . 
Cheaper Than Made-At-Home Dresses ....................... . 
Amount Saved by Making Small ...........................•.• 
No Time, Desire, or Skill to Make ........................... . 
Small-Town 
Buyers 
Per Cant 
19.1 
30.4 
5.6 
4.9 
17.8 
22.2 
City 
Buyers 
Par Cent. 
19.5 
32.2 
6.9· 
5.1 
16.S 
19.5 
The fact that made-at-home afternoon dresses were cheaper than 
the ready-made ones accounted for one-fourth of the reasons given 
by city buyers for making their dresses and for one-fifth of those 
given by small-town buyers. Better materials and better construc-
tion in made-at-home dresses were also important reasons for mak-
ing dresses. The better fit of these dresses and the fact that they 
liked to sew induced a considerable portion of the buyers included 
in this study to make their afternoon dresses. Apparently only a 
TABLE 21.-REASONS FOR MAKING AFTERNOON DRESSES AT HOME 
Reasons Small-Town 
Buyers 
• Per Cent Fit Better Than Ready-Made Dresses . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 Like Designs Better Than In Ready-Made Dresses . . . . . . . . . . . . 5.4 
Like Materials Better Than In Ready-Made Dresses . . . . . . . . . . 19.9 Construction Better Than In Ready-Made Dre'sses . . . . . . . . . . . . . 17.4 Cheaper Than Ready-Made Dresses . .. . . .. .. .. . . . .. .. . . . . . .. .. 19.9 
Buyers Like to Se'w . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19.2 
City 
Buyers 
Per Cent 
16.6 
5.8 
17.3 
18.0 
24.5 
17.8 
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very few buyers thought they secured better designs by making 
their dresses. (Table 21.) 
Less Than $10.00 Most Often Paid for Ready-Made Dresses.-Al-
though higher prices were paid for winter than for summer dresses, 
less than $10.00 was paid by 60 or more per cent of the buyers in 
each group for ready-made afternoon dresses for either summer or 
winter wear. These prices were paid by approximately 60 per cent 
for winter dresses and by over 80 per cent for summer dresses. 
(Table 22.) 
TABLE 22.-PRICES USUALLY PAID FOR READY-MADE AFTERNOON DRESSES 
Prices 
Under $5.00 .... . .. •.. ... ..... 
$5.00-$9.99 .. . . . ... • ........ . .. 
$10.00-$14.99 .... . . . ....... . . . . 
$15.00-$19.99 ............. •. ... 
$20.00-$24.99 .. . ..... .... ....•. 
$25.00 and Over ............. . 
For Winter Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
27.0 
33.3 
22.4 
14.5 
2.3 
.5 
Per Cent 
19.1 
43.1 
18.6 
13.8 
4.3 
1.1 
For Summer Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
46.1 
35.2 
10.0 
7.5 
.6 
.6 
Per Cent 
50.6 
35.0 
9.8 
4.0 
.6 
Prices from $5.00 to $9.99 were most often paid by both groups 
of buyers for afternoon dresses for winter and under $5.00 for sum-
mer dresses. Fifteen dollars or more was paid for winter dresses 
by almost 19 per cent of the city buyers and 17 per cent of the 
small-town buyers. However, this much was paid for summer 
dresses by only 5 per cent of the former and 8 per cent of the lat-
ter group. (Table 22.) 
Under $1.00 Pe1· Yard Usually Paid for Materials for Summer 
Dresses, Over $1.00 for Winter Dresses.-As in the case of ready-
made dresses, somewhat higher prices were paid for materials for 
afternoon dresses for winter wear than for summer wear. Less 
than $1.00 per yard was paid by approximately 80 per cent of each 
group for materials for summer use and by 45 per cent of each 
group for materials for winter wear. From $1.00 to $1.49 per yard 
was paid for winter fabrics by about 31 per cent of the city and 
34 per cent of the small-town buyers and $1.50 or more per yard 
was paid by 23 per cent. (Table 23.) 
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TABLE 23.-PRICES USUALLY PAID PER YARD FOR MATERIALS 
FOR AFTERNOON DRESSES 
Fabrics For Winter Dresses 
Prices Per Yard 
Le'ss $ .50 ..... . . . .. . .. . .. . .. . 
$ .50-S .99 ... .... .. .......... . 
$1.00-$1.49 ...... . .. . ... .... .. . 
$1.50-$1.99 .... ... . . .. .... . .. . . 
$2.00-$2.4 9 . . . . ... . .. .. .. . .. .. . 
$2.50 and Over . . . .. .... .. ... . . 
Small-Town City 
Buyers Buyers 
Per Cent 
15.3 
28.2 
34.3 
14.9 
5.7 
1.6 
Per Cent 
10.4 
35.3 
31.0 
20.7 
2.6 
Fabrics For Summe'r Dresses 
Small-Town City 
Buyers Buyers 
Per Cent 
35.6 
44 .0 
12.5 
6.5 
1.4 
Per Cent 
38.7 
42.4 
10.8 
6.3 
1.8 
What they could afford to pay predominated as the reason for 
paying prices indicated for both ready-made dresses and materials 
purchased by the yard, approximately 68 per cent of each group 
giving this reason. Only 25 per cent of the city buyers and 21 per-
cent of the small-town buyers preferred dresses and fabrics sold 
at prices indicated. Over 7 per cent of the city and about 10 per-
cent of the small-town buyers paid the prices indicated because 
dresses and materials at these prices were the most satisfactory 
ones their dealers carried. 
Large1· Sizes in G1·eatest Demand.-The larger sizes in afternoon 
dresses, that is, size 20 and size 38 and larger were worn by about 
48 per cent of the city buyers and by 42 per cent of the small-town 
buyers. Sizes 12, 14, 16, and 32 were worn by approximately 26 
per cent of the city and 33 per cent of the small-town buyers while 
size 18 was worn by 15 per cent of the small-town and by 16 per 
cent of the city buyers. Sizes 34 and 36 were worn by about 10 
per cent of each group. 
Semi-Tailored Afternoon Dresses Most Popular.-Semi-tailored 
afternoon dresses were most frequently purchased by approximate-
ly 64 per cent of the small-town and 67 per cent of the city buyers. 
Tailored dresses were usually purchased by 20 per cent of the 
small-town and 15 per cent of the city buyers while 16 per cent of 
the former and 18 per cent of the latter group preferred the dressy 
type. Where the small-town buyers lived, whether in the country, 
in the village, or small city did not affect their choice of type of 
dress. 
Silk the Most Popular Fiber for Winter Wear, Cotton for Sum-
mer.-Silk was most popular of the fibers used for afternoon dress-
es by both small-town and city buyers. It was used most frequent-
ly for winter wear and was second to cotton in popularity for sum-
mer wear. Thirty per cent of the small-town and 36 per cent of 
the city buyers said they most frequently bought silk for winter 
wear. Twenty-three per cent of each group most frequently 
bought it for summer wear. Silk mixtures were also popular for 
winter wear. (Table 24.) 
30 MISSOURI AGRICULTURAL EXPERIMENT STATION 
TABLE 24.-FIBERS MOST FREQUEN TLY USED AND PREFERRED 
FOR .AFTERNOON DRESSES 
Fibers Used 
For W in ter Dresses 
Fibers Small-Town City 
Buyers Buyers 
Per Cent 
Cotton . . . . . . . . . . . . . . . . . . . . . . . . 5.9 
Rayon . . . . . . . . . . . . . . . . . . . . . . . . 5.4 
Linen . . . . . . . . . . . . . . . . . . . . . . . . 1.6 
Silk . . . . . . . . . . . . . . . . . . . . . . . . . . 30.0 
Wool . . . . . . . . . . . . . . . . . . . . .. . . . 19.7 
Rayon-Cotton . . . . . . . . . . . . . . . . . 4.6 
Silk Mix ture . . . . . . . . . . . . . . . . . . 14.7 
Wool Mixture . . . . . . . . . . . . . . . . . 18.1 
Per Cent 
3.3 
6.3 
.9 
35.8 
16.7 
6.5 
16.3 
14.2 
For Summer Dresses 
Small-Town City 
Buyers Buyers 
P er Cent P er Cent 
36.5 38.2 
8.2 9.1 
21.5 14.5 
22.5 23.4 
.7 1.6 
2.7 4.1 
7.3 8.1 
.6 1.0 
Fibers 
2.1 
Prefe.rred If 
2.5 
2.5 
2.9 
Price's Were No Consideration 
Cotton .. .. .. ...... .. .. .. .. .. .. 
Rayon .. .... ... . . .. ... . . . . . .. . 
Linen . .. . . . .. . . .. ... .. . . ... .. . 
Silk ... . . . . . .. .. .... . . ... ... . . 
Wool .. ........ . . •.. ......... . 
Rayon-Cotton .. .. . . ... . .. ... . . 
Silk Mixture .... . ... .. . . . .. .. . 
Wool Mixture' ... . . . .. . . .. .. . . 
2.9 
2.1 
40.3 
25.0 
2.1 
10.6 
14.9 
42.4 
18.7 
2.2 
12.0 
16.8 
28.4 31.7 
4.2 3.9 
23.7 24.0 
33.7 32.0 
.5 .6 
2.3 1 .2 
5.6 6.0 
1.6 .6 
Rayon was said to be the fiber used most frequently by less than 
10 per cent of each group of buyers for either summer or winter. 
However, data probably do not represent an accurate picture of 
the extent of its use. Buyers are not always able to distinguish 
rayon from silk, in fact, probably the majority of those included 
in the study were unable to do so. There is undoubtedly on the 
market a great deal of rayon, most of which is not so labeled and 
some of which is represented as silk. Thus, it is very probable 
that rayon was used very much more often and silk less often than 
the data indicated. 
Cotton was bought most frequently for summer wear in after-
noon dresses by 36 or more per cent of each group of buyers. While 
silk was second in popularity for summer, linen was the third most 
popular fiber. 
Wool and wool mixtures were worn by from 15 to 20 per cent of 
all buyers in winter. They were more often worn by small-town 
than by city buyers and more often by small-town buyers living in 
the country or villages than by those living in small cities. (Table 
24.) . 
The popularity of silk for afternoon dresses and the effect of its 
price on its use is indicated by the fact that when buyers were 
asked to indicate fibers they preferred if prices were no considera-
tion, silk was chosen by from 32 to 42 per cent of the buyers for 
both summer and winter wear. Wool would have been used more 
often and wool mixtures less often in winter while cotton would 
have been used less frequently and linen more frequently in sum-
mer if buyers had not needed to consider price. 
Although, as indicated in a previous paragraph, buyers were, in 
all probability, not always able to distinguish silk and rayon, from 
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62 to 64 per cent said they thought silk more durable than rayon 
and 83 to 87 per cent said they thought the appearance of silk bet-
ter than that of rayon. On the other hand, although cotton is more 
readily distinguished from rayon, a preference was shown for cot-
ton. Cotton was considered more durable than rayon by three-
fourths of the buyers and the appearance of cotton was preferred 
by almost one-half. 
Linen was preferred over cotton for afternoon dresses for both 
durability and appearance. About 64 per cent of the small-town 
and 57 per cent of the city buyers found it more durable and about 
71 per cent of the small-town and 68 per cent of the city group pre-
ferred its appearance over that of cotton. 
Pure dye rather than weighted silk was preferred by approxi-
mately 70 per cent of both small-town and city buyers when pur-
chasing ready-made ·afternoon dresses and fabrics by the yard. Al-
most 66 per cent of the small-town and 60 per cent of the city buy-
ers said they asked for pure dye silk. Seventy-five per cent of each 
group said they would be willing to pay more for pure dye silk 
than for weighted silk while 25 per cent said they would not. 
Demand for Specific Qualities of Afternoon Dresses 
Appearance Most Important Quality of Afternoon Dresses.-Both 
small-town and city buyers ranked attractiveness in the first place 
among the qualities they considered important in afternoon dresses. 
Moreover, it was considered the most important quality by about 
55 per cent of the city and 40 per cent of the small-town buyers. 
(Table 25.) 
TABLE 25.-QUALITIES CONSIDERED IMPORTANT IN AFTERNOON DRESSES 
Qualities 
Attractiveness ............... . 
Durability ................... . 
Ease of Cleaning ............ . 
Fastness of Color .......... .. . 
Fashionablene'ss ...... . ..... .. . 
Qualities 
Considered Important (1) 
Small-Town City 
Buyers Buyers 
Per Cent 
24.7 
20.9 
18.2 
18.2 
18.0 
Per Cent 
26.7 
20.5 
15.1 
18.3 
19.4 
(1) Buyers may have named more than one quality. 
Qualities Considered 
Most Important (2) 
Small-Town 
Buyers 
Par Cent 
40.1 
22 .8 
11.0 
12.5 
13.6 
City 
Buyers 
Par Cant 
54.2 
18.1 
6.6 
9.0 
12.1 
(2) Each buyer named the one quality considered most important. 
The fashionableness of afternoon dresses was considered their 
most important quality by about 13 per cent of each group of buy-
ers. Although whether or not a dress is in fashion may not be re-
lated to its attractiveness on the wearer, it is undoubtedly a factor 
in appearance which is closely related to attractiveness. 
The fact that the better design of ready-made dresses was the 
most important reason for buying dresses ready-made rather than 
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making them also indicated the importance of appearance. (Table 
25.) 
Durability Considered Second Most Important Quality.-Dura-
bility was ranked second among the important qualities of after-
noon dresses and was considered the most important quality by the 
·second largest number of buyers. Although attractiveness of after-
noon dresses was most important to a larger portion of the city 
than of the small-town buyers, durability was most important to a 
somewhat larger proportion of the small-town buyers. It was con-
sidered the most important quality of afternoon dresses by over 18 
per cent of the city and almost 23 per cent of the small-town buy-
ers. (Table 25.) 
The importance of durability is also indicated by the fact that 
the better fabrics and the better construction obtainable by mak-
ing afternoon dresses accounted for 35 per cent of the reasons for 
making dresses as given by city buyers and 37 per cent of those 
given by small-town buyers. The greater durability of pure-dye 
silk was undoubtedly also an important reason why such a large 
proportion of buyers preferred it over weighted fabrics. 
Ease of Cleaning.-Ease of cleaning was apparently more im-
portant to small-town than to city buyers. Although only about 7 
per cent of the latter group considered it the most important qual-
ity, 11 per cent of the small-town group considered it most impor-
tant. This proportion was almost as large as the proportion of 
small-town buyers considering fashionableness of afternoon dress-
es most important. (Table 25.) 
The availability of styles of afternoon dresses and of the fabrics 
used which are suitable to dry cleaning is important since approxi-
mately 90 per cent of both small-town and city buyers usually dry 
cleaned afternoon dresses made of wool and 80 per cent dry cleaned 
silk. Likewise, the demand for washable fabrics in both ready-
made dresses and fabrics by the yard is evident, since approximate-
ly 98 per cent washed cotton and linen afternoon dresses. 
Effect of Income on Practices and Preferences in Purchase of After-
noon Dresses 
The incomes of one-half of the 378 small-town buyers provid-
ing information regarding afternoon dresses was less than $1288 
and one-half of the 295 city buyers had less than $1558. Although 
36 per cent of the small-town buyers had incomes under $1000, on-
ly 17 per cent of the city buyers had less than this amount. More-
over, 15 per cent of the former group but only 6 per cent of the 
latter group had incomes under $500. On the other hand, the pro-
portion of small-town buyers having incomes of $2500 and over was 
smaller than the proportion of city buyers, only 14 per cent of the 
small-town but 23 per cent of the city buyers having incomes of 
this size. (Table 5.) 
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Apparently the size of income affected the type of store in which 
both ready-made afternoon dresses and materials by the yard for 
these dresses were purchased. The proportion of city buyers usual-
ly patronizing department stores for ready-made dresses increased 
from 50 per cent of those with incomes under $1000 to 70 per cent 
of those with incomes of $2500 or over. Ready-made afternoon 
dresses were usually purchased in general dry goods stores and at 
mail-order houses by 44 per cent of the small-town buyers with in-
comes under $1000 but by only 20 per cent of those with incomes 
of $2500 or more. 
The extent to which afternoon dresses were purchased ready-
made varied with sizes of incomes of buyers. The proportion of 
both city and small-town buyers always purchasing dresses ready-
made was larger in the higher income than in the lower income 
groups. Conversely, the proportion who never purchased ready-
made dresses decreased as sizes of incomes increased. Afternoon 
dresses were always purchased ready-made by 23 per cent of the 
small-town and 35 per cent of the city buyers with incomes under 
$1000 and by 46 per cent of those with incomes of $2500 and over. 
The influence of the need for economy due to limited incomes is 
also shown in the reasons given for making afternoon dresses and 
for buying them ready-made. The fact that dresses made at home 
were cheaper than those bought ready-made accounted for about 
25 per cent of the reasons given by city buyers and 20 per cent of 
those given by small-town buyers for making dresses at home. Al-
though only a few bought ready-made dresses because they were 
cheaper than when made at home, the small savings possible by 
making dresses accounted for 17 per cent of the reasons given by 
each group for buying dresses ready-made. 
As might be expected, the size of incomes affected prices paid 
for afternoon dresses. For both groups, the proportion paying less 
than $5.00 for ready~made afternoon dresses was smaller and the 
proportion paying over $15.00 was larger in the high income than in 
the low income group. Likewise the proportion who paid less than 
50¢ per yard for fabrics decreased as size of incomes of buyers in-
creased and, coversely, the proportion paying over this amount in-
creased. 
City buyers apparently paid higher prices for afternoon dresses 
than did small-town buyers having incomes of the same size, that 
is, the proportions of each income group paying the lower prices 
were smaller for the city group and the proportions paying the 
higher prices were larger than the proportions of small-town buy-
ers. For example, 25 per cent of the city buyers with incomes un-
der $1000 paid $10.00 or more for ready-made afternoon dresses for 
summer while only 6 per cent of the small-town buyers with these 
incomes paid this much. Likewise, 63 per cent of the city but on-
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ly 35 per cent of the small-town buyers with incomes of $2500 and 
over paid $10.00 or over for these dresses. 
Since approximately 68 per cent of each group said they paid 
prices indicated for afternoon dresses because they were the ones 
they could best afford and since only 25 per cent of the city and 
20 per cent of the small-town group paid these prices because they 
liked the dresses and fabrics they apparently would have paid dif-
ferent prices had they not been so greatly influenced by the sizes 
of incomes. This may also be concluded from the fact that the 
proportions of buyers who paid the prices indicated because they 
liked the materials and dresses sold at these prices were larger in 
the high income than in the low income groups. It has already 
been mentioned that those with the higher incomes paid the high-
er prices. 
The high ranking given to durability as an important quality in 
afternoon dresses indicated a need for economy. Durability was, 
however, ranked as the most important quality less often by those 
with higher incomes than by those with the low in-comes. 
The variation of the method used for cleaning afternoon dresses 
with the siz·e of income also indicated a need for economy since the 
proportion of those with the higher incomes who dry cleaned dress-
es was larger than the proportion of the low income group. 
The sizes of incomes did not seem to affect the desirability of 
particular fibers but the proportion expressing a preference for the 
most expensive fibers, silk and wool, if prices were no consideration, 
was larger than the proportion actually buying these fibers . 
Although the type of afternoon dress purchased by city buyers 
was not influenced by the size of their incomes, the proportion pur-
chasing dressy dresses decreased as incomes of small-town buyers 
increased and the proportion buying semi-tailored styles increased. 
Difficulties Encountered in Buying Afternoon Dresses 
Difficulties in securing desired types or styles, proper sizes, fit, 
and design in ready-made afternoon dresses were encountered by 
the buyers studied. 
Difficulty in getting the type of afternoon dress desired was en-
countered by about 14 per cent of the city and 17 per cent of the 
small-town buyers. The largest portion of the small-town buyers 
had difficulty getting tailored dresses while city buyers apparent-
ly had greater difficulty getting semi-tailored styles. City buyers 
patronizing specialty dress shops and small-town buyers purchas-
ing at mail-order houses had more difficulty than those buying in 
other types of stores. 
Both small-town and city buyers had greater difficulty getting de-
sired types of afternoon dresses for summer wear than for other 
seasons, about 50 per cent of the city and 36 per cent of the small-
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town buyers having difficulties said they had difficulty in summer. 
About 25 per cent of the small-town buyers who said they had diffi-
culty getting the type desired indicated that they had most diffi-
culty in getting winter dresses. 
Apparently the buyers studied felt great dissatisfaction with the 
sizes of ready-made garments as they are labeled since 90 per cent 
of the city and 88 per cent of the small-town buyers said they 
found that actual sizes varied from the labeled sizes. There was a 
slightly greater tendency for buyers paying under $5.00 to have 
this difficulty than for those paying higher prices. 
The designs of ready-made afternoon dresses did not suit ap-
proximately 38 per cent of the small-town buyers. Designs were 
not considered slenderizing by about 34 per cent of those having 
difficulty. They were considered to be too mature by 28 per cent 
and too youthful by 13 per cent, and too elaborate by 25 per cent. 
Approximately the same proportion of the limited number of city 
buyers from which data were secured had the same difficulties. 
Some small-town buyers had difficulty getting fibers desired in 
both ready-made afternoon dresses and in materials purchased by 
the yard. More difficulty was experienced in getting de~;ired fibers 
in ready-made dresses than in materials by the yard. About 10 
per cent had difficulty getting quality of fiber desired, 7 per cent the 
color of fiber, and 8 per cent the design of material in desired fi-
ber.10 Difficulty getting pure dye silk was encountered by almost 
50 per cent of the small-town buyers and by 33 per cent of the city 
buyers. 
Difficulty was also experienced by small-town buyers in getting 
fabrics desired in ready-made afternoon dresses. About 12 per cent 
said they had difficulty getting colors desired while over 14 per 
cent said they had difficulty getting quality desired. Getting de-
signs desired in chosen fabrics was a source of trouble to almost 
10 per cent. Buyers patronizing mail-order houses seemed to have 
somewhat more difficulty getting colors and designs desired but 
less difficulty getting quality desired than did other buyers. 
Since the better fit of made-at-home dresses was an important 
reason for making afternoon dresses, the difficulties with fit of 
ready-made dresses are of interest. Dresses which were too long 
in the waist were mentioned most frequently by small-town buyers 
as a source of difficulty with ready-made dresses. Too long skirts 
and too tight hips were mentioned almost as frequently while few-
er buyers had difficulty with too broad shoulders and too loose hips. 
Although information was available from fewer city buyers, the 
difficulties were approximately the same as those of small-town 
buyers. (Table 26.) 
10Similar information was obtained from only a few city buyers. 
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TABLE 26.-SOURCES OF DIFFICULTY WITH FIT OF READY-MADE 
AFTERNOON DRESSES 
Types of Difficulties 
Skirt Too Long ....... . ................. . . . . .. ... . .. ... ... .. . 
Skirt Too Short ... .. . .. . . ... . ...... . ..... . . . . .. . . . . . .. .. . . . . . 
Hips Too Tight . ...... . . .................. . ... . . . , ... ..... .. . . 
Hips Too Loose ......... . ................... . .. .. .... • ....... 
Waist Too Short .... .. . . ............ • ...... • .. . ... . . .. . . .. ... 
Waist Too Long ...... . ...................... . . . ..... . ... .. • . 
Sleeve Too Tight .... .. . .. . .. .... ... . ............. . ...... . ... . 
Sleeve Too Loose . .. .. . ... . ... ... . .. ... . .. . . . . . .. .. ........ .. . 
Shoulder Too Broad . . . .... . . . . ...... . ...... . . . ... . . • .... .. .. . 
Shoulder Too Narrow .... .. ........ . .. . . ..• ... . .... . . .. . ... .. 
Small-Town 
Buyers 
Per Cent 
17.6 
7.6 
15.3 
9.5 
4.7 
20.0 
6.8 
3.2 
9.3 
6.0 
City 
Buyers 
Per Cent 
20.6 
6.1 
20.9 
7.8 
5.4 
19.3 
5.7 
2.4 
9.4 
2.4 
The buyers wearing the larger sizes had less difficulty with skirts 
being too long and too loose in the hips and with too broad shoul-
ders than did those wearing smaller sizes. On the other hand, they 
had more difficulty with skirts being too short and too tight in the 
hips. There was some tendency for difficulty with too tight hips 
and too long waist to be less for those paying higher prices than 
for those paying the lower prices. 
Some buyers may have been handicapped in their purchases by 
the limited variety carried in the stores they patronized. Seven 
per cent of the city buyers and 11 per cent of the small-town buy-
ers stated that they paid the prices they had indicated because 
dresses and materials sold at those prices were the best t heir deal-
ers carried. 
Difficulties with Wearing Qualities of Afternoon Dresses 
Apparently the buyers included in the study had encountered 
difficulty with construction of ready-made afternoon dresses since 
many suggestions were made to improve construction of these 
dresses. Deeper seams and fasteners sewed on more securely ac-
counted for approximately 58 per cent of the total suggestions made 
by small-town and city buyers for improving construction of ready-
made dresses. Better finishing in general was also important while 
wider hems was less frequently suggested as a method of improv-
ing construction of ready-made afternoon dresses. Apparently 
buyers felt the need for these improvements regardless of the 
prices they paid for afternoon dresses. 
Pulling at the seams was the most frequent cause of difficulty 
with both silk and rayon fabrics. Difficulty with water spotting 
of silk was also encountered. These two difficulties were given by 
about 60 per cent of small-town and 57 per cent of the city buyers 
as their most frequent source of trouble with silk. Rotting under 
the arms and splitting or cracking of silk were also mentioned 
frequently. 
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Raveling was next most important to pulling at seams as a source 
of difficulty with rayon. Stretching when washed and difficulty 
with ironing or pressing were also frequently mentioned. Difficul-
ty in ironing was considered the most frequent source of trouble 
with rayon fabrics by 20 per cent of the city buyers. 
SLIPS 
Character of Present Purchases of Slips 
Majority of Buyers Wear Slips.-Slips were very much more pop-
ular than petticoats, or half-slips, with the buyers included in this 
study. Slips were either always or usually worn by 95 per cent of 
both small-town and city buyers. Small-town buyers wore petti-
coats or half-slips somewhat more frequently than did city buyers. 
Petticoats were either always or usually worn by 7 per cent of the 
former group and by only 2 per cent of the latter, while they were 
sometimes worn by 30 per cent of the small-town buyers and by 26 
per cent of the city buyers. 
Slips Most Frequently Purchased in Department Stores by City 
Buyers, In General Dry Goods Stores by Small-Town Buyers.-De-
partment stores were most frequently patronized by city buyers for 
the purchase of slips since almost two-thirds patronized these 
stores for both ready-made slips and materials by the yard. On the 
other hand, small-town buyers depended most often upon general 
dry goods stores. Almost two-thirds bought fabrics and two-fifths 
bought ready-made slips at these stores. Department stores were 
next most popular with these buyers for the purchase of ready-
made slips and for materials by the yard. (Table 27.) 
TABLE 27.-TYPES OF STORES IN WHICH SLIPS WERE MOST 
FREQUENTLY PURCHASED 
Ready-Made Slips 
Types of Stor'"' Small-Town City • 
Buyers Buyers 
Per Cent 
Department Stores . . . . . . . . . . . . 30.3 
Ready-To-Wear Stores .. .. .. .. 17.4 
Underwear Shops . . . . . . . . . . . . . 3.1 
Ge'ne.ral Dry Goods Stores . . . . . . 39.1 
Mail-Order Houses . . . . . . . . . . . . 10.1 
Per Cent 
64.9 
6.9 
9.3 
12.9 
6.0 
Mate'rials for Slips 
Small-Town City 
Buyers Buyers 
Per Cc11t 
19.2 
62.8 
18.0 
Per Cent 
61.7 
28.3 
10.0 
Slips Most Frequently Purchased Ready-Made.-The majority of 
both small-town and city buyers either always or usually purchased 
slips ready-made, over 72 per cent of the city and almost 63 per 
cent of the small-town buyers following this practice. Ready-made 
slips were sometimes purchased by 23 per cent of the former group 
and by 30 per cent of the small-town buyers. About 5 per cent of 
of the city and 7 per cent of the small-town purchasers said they 
never bought ready-made slips. 
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Economy of time in relation to money saved and lack of time, de-
sire, and skill to make slips were important reasons given for buy-
ing ready-made slips. Although only a comparatively small por-
tion thought ready-made slips cheaper than those made at home, 
many felt that the amount of money saved by making at home was 
too small to justify making them. Better designs in ready-made 
slips than in those made at home and the fact that they fit better 
than those made at home were also important reasons for buying 
slips ready-made. Small-town buyers more often gave better ma-
terial in ready-made slips as a reason for buying them than did 
city buyers. (Table 28.) 
TABLE 28.-REASONS FOR BUYING SLIPS READY-MADE 
Reasons 
Fit Better Than Made-At-Home Slips . ..... ... . . .. . . . ... . .... . 
Like Designs Better Than Made-At-Home Slips ....... . ...... . 
Like Materials Belter Than Made-At-Home Slips .... .. . . .... . . 
Cheaper Than Made-At-Home Slips ... . . . ... . . . . . . . . .. .. . .... . 
Amount Saved by Making at Home Small .... .. .. ... ...... . . . 
No Time, Desire, or Skill to Make ...... ... . . .. . ........... . . . 
Small-Town 
Buyers 
Per Cent 
19.7 
20.3 
11.8 
5.9 
18.6 
23.7 
City 
Buyers 
Per Cent 
21.6 
21.2 
7.9 
6.2 
22.2 
20.9 
The fact that slips made at home were cheaper, fit better, were 
constructed better than those bought ready-made, and the fact that 
the buyers liked to sew were about equally important as reasons 
for making slips rather than buying them ready-made, each ac-
counting for about one-fifth of the reasons given by each group. 
Better materials and better designs accounted for the remainder of 
the reasons, better materials being twice as important as better de-
signs, the latter accounting for only about seven per cent of the 
reasons given for making slips. (Table 29.) 
TABLE 29.-REASONS FOR MAKING SLIPS AT HOME 
Reasons 
Fit Better Than Re'ady-Made Slips . ................. . .... . .. . . 
Like Designs Better Than Ready-Made Slips . ............... . . 
Like Materials Better Than Ready-Made Slips .......... . .... . 
Like Construction Belter Than Ready-Made Slips .. . ......... . 
Cheaper Than Ready-Made Slips .. .... . ... ... . .... . .......... . 
Buyers Like to Sew ...... . ... . . . . .. .. .. . .. ... . .... . ......... . 
Small-Town 
Buyers 
Per Cent 
17.1 
7.7 
15.0 
18.3 
23.1 
18.8 
City 
Buyers 
Per Cent 
20.5 
7.3 
14.2 
19.9 
19.6 
18.5 
Prices Between $1.00 and $1.99 Most Frequently Paid for Ready-
Made Slips for Dress Wear, Less than $1.00 for Everyday Wear.-
The majority of purchasers usually paid between $1.00 and $1.99 
for ready-made slips for dress wear, 61 per cent of the small-town 
and 55 per cent of the city buyers having paid these prices. Small-
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town buyers paid lower prices than did city buyers, 82 per cent of 
the former but only 69 per cent of the latter group paid less than 
$2.00. On the other hand, $2.00 and over was paid by 31 per cent 
of the city and by only 18 per cent of the small-town buyers. (Table 
30.) 
TABLE 30.-PRICES USUALLY PAID FOR READY-MADE SLIPS 
Prices 
S .99 and Less ... ...... ...•... 
$1.00-$1.99 ........•.... ... . ... 
$2.00-$2.99 .............. •.. ... 
$3.00 and Ove·r . .... . . . . .• . . • .. 
For Dress Wear 
Small-Town City 
Buyers Buyer s 
Par Cant 
20.5 
61.4 
15.2 
2.9 
Per Ce11t 
13.2 
55.5 
26.8 
4.5 
For E veryday Wear 
Rmall-Town City 
Buyers Buyers 
Per Ce11t 
63.7 
31.2 
5.1 
Per Cent 
57.1 
33.8 
8.6 
.5 
Lower prices were usually paid by both groups for ready-made 
slips for everyday than for dress wear. Less than $1.00 was paid 
for everyday slips by almost 64 per cent of the small-town and by 
57 per cent of the city buyers. Between $1.00 and $1.99 was paid 
by over 31 per cent of the small-town and by 34 per cent of the city 
buyers. Two dollars or more was paid by only 5 per cent of the 
small-town and by 9 per cent of the city buyers. (Table 30.) 
Under 25c per yaTd Usually Paid joT MateTial for E veTyday wear, 
Over 25c For DTess W ear.-The majority of both small-town 
and city buyers usually paid less than 25c per yard for materials 
for everyday slips. A much larger proportion of small-town than 
of city buyers paid these prices. Prices from 25c to 74c per yard 
were the ones next most frequently paid. Seventy-five cents or over 
was paid by only 3 per cent of the small-town buyers, but this much 
was paid by 16 per cent of the city buyers. (Table 31.) 
TABLE 31.-PRICES USUALLY PAID PER YARD FOR MATERIALS FOR SLIPS 
Prices Per Yard 
Under 25c ... . ... . . . . .. . . .... . 
25c- 75c . . .. . . . . . .... . . ......• 
75c~$1.24 ........... ... ..... . 
For Dress Wear 
Small-Town City. 
Buyers Buyers 
Per Cent 
19.5 
64.2 
15.4 
$1.25 and Over . ... ...... . ..... . .9 
Per Cent 
13.9 
50.4 
20.9 
14.8 
For E veryday Wear 
Small-Tow n 
Buyers 
Per Cent 
70.5 
26.4 
2.6 
.5 
City 
Buyers 
Par Cant 
54.1 
29.4 
10.1 
6.4 
From 25c to 74c per yard were the most usual prices paid for 
materials for slips for dress wear, almost two-thirds of the small-
town and one-half of the city buyers having paid these prices. As 
in the case of materials for everyday wear, city buyers paid higher 
prices than small-town buyers, 16 per cent of the former and 35 
per cent of the latter having paid 75c and over per yard. (Table 
31.) 
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The slips and materials sold at the prices they indicated were 
preferred by only approximately one-fourth of the buyers. On the 
other hand, almost two-thirds of each group said they paid the 
prices indicated for ready-made slips and for materials because 
they were the prices they could best afford. 
Larger Sizes in Gr·eatest Demand.-More buyers wore the large 
than the small sizes, that is, sizes 20, 38, 40, 42, 44, and over. These 
sizes were worn by almost 51 per cent of the city and 43 per cent 
of the small-town buyers. Sizes 18, 34, and 36 were worn by 45 
per cent of the small-town and by 37 per cent of the city buyers. 
The small sizes, 14, 16, and 32, were worn by only about 12 per cent 
of each group. 
Bias Cut Slips With Pointed Tops and Shadow Proof Ski1·ts Most 
Popular.-Although bias cut slips were most popular, having been 
bought by 46 per cent of the small-town and by 48 per cent of the 
city buyers, straight cut slips were more popular than either the 
two or four gore bias cut, 33 per cent of the small-town and 26 per 
cent of the city buyers having most frequently bought slips cut on 
the straight of the material. Moreover, a larger proportion of each 
group of buyers preferred straight cut slips than the proportion 
actually buying them. The straight cut was preferred by a larger 
portion of small-town than of city buyers. On the other hand, more 
city buyers than small-town buyers preferred bias cut slips. Combi-
nation bias and straight cut slips were preferred by about one-
fourth of each group of buyers. 
Pointed tops were bought by about 50 per cent of each group. 
Somewhat fewer small-town than city buyers preferred this style, 
however. A smaller proportion of each group preferred straight 
cut top than actually bought them. On the other hand, a larger 
proportion of each group preferred brassiere tops than actually 
bought them. Built-up shoulders were also preferred by more 
small-town buyers than bought them. 
Shadow proof skirts were bought by a large majority of each 
group of buyers, 90 per cent of the small-town and 78 per cent of 
the city buyers having purchased this style. However, fewer small-
town buyers and more city buyers preferred them than actually 
purchased them. Although more city than small-town buyers pur-
chased slips without shadow-proof panels more small-town than 
city buyers preferred them. Only a few either purchased or pre-
ferred the wrap-around style. 
Tailored Finish at Top and Narrow Hem or Lace at Bottom Most 
Popular.-The tailored :finish at top was both purchased and pre-
ferred by from 54 to 59 per cent of the buyers in each group. It 
was preferred, however, by a larger portion of city than of small-
town buyers. Narrow hems at the bottom were purchased by ap-
proximately 43 per cent of the buyers but were preferred by only 
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37 per cent. Although the city buyers more frequently purchased 
slips with narrow hems than did small-town buyers, they purchased 
those with a lace finish less often. The proportion of both small-
town and city buyers who preferred wide hems was larger than the 
proportion actually buying them. 
Silk Most Frequently Purchased for Dress Wear.-Silk was more 
frequently purchased than other fibers for dress wear, over 50 per 
cent of each group having most frequently bought silk. Rayon was 
most frequently bought by about 30 per cent of each group. How-
ever, in all probability a good many buyers were unable to distin-
guish silk and rayon and thus thought they were buying silk when 
purchases were actually rayon. Only about 8 per cent usually 
purchased cotton while cotton and rayon mixtures were slightly 
less popular. (Table 32.) 
The predominating preference for silk is shown by the fact that 
while only slightly over one-half most frequently purchased silk, 
79 per cent of the small-town and 85 per cent of the city buyers 
would have preferred it if they had not needed to consider prices. 
Only 5 per cent of the city and 12 per cent of the small-town groups 
still preferred rayon when prices were not involved. Cotton or 
cotton and rayon mixtures were preferred by less than 4 per cent 
of each group. (Table 32.) 
TABLE 32.-FIBERS BOUGHT AND PREFERRED FOR SLIPS 
Bought Preferred 
Fibers Small-Town City Small-Town City 
Buyers Buyers Buyers Buyers 
Per Cent 
Cotton . . . . . . . . . . . . . . . . . . . . . . . . 8.2 
Rayon . . . . . . . . . . . . . . . . . . . . . . . . 31.5 
Silk . . . . . . . . . . . . . . . . . . . . . . . . . . 52.1 
Cotton and Rayon . . . . . . . . . . . . . 7.9 
Others . . . . . . . . . . . . . . . . . . . . . . • . .3 
Cotton . . . . . . . . . . . . . . . . . . . . . . . . 49.5 
Rayon . . . . . . . . . . . . . . . . . . . . . . . . 20.6 
Silk . . . . . . . • . . . . . . . . . . . . . • . . . . 19.9 
Cotton and Rayon . . . . . . . . . . . . 9. 7 
Others . . . . . . . . . . . . . . . . . . . . . . . . .3 
Per Cent Per Ce11t 
For Dress Wear 
7.6 3.5 
29.6 12.4 
56.4 79.1 
5.6 4.4 
.8 .6 
For Everyday Wear 
47.0 40.2 
2:3.5 19.2 
19.8 31.0 
9.7 9.6 
Per Cent 
4.7 
5.3 
85.7 
3.2 
1.1 
40 .5 
15.5 
30.3 
13.1 
.6 
Cotton Most Frequently Purchased for Everyday Wear.-Cotton 
was most frequently purchased for everyday wear by almost one-
half of the buyers in each group. Rayon was bought .by over one-
fifth, silk by one-fifth, and cotton and rayon mixtures by about 
one-tenth of the buyers. (Table 32.) 
Cotton was preferred over other fibers for everyday wear by 40 
per cent of the buyers stating their preferences. However, some 
of those who most frequently purchased cotton apparently would 
have purchased silk had cost been no consideration, since about 
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50 per cent actually purchased cotton and only 40 per cent pre-
fered it. The proportion who purchased silk was smaller than the 
proportion preferring it had prices been no consideration. (Table 
32.) 
Rayon Slips Considered Less Desirable Than Silk, More Desir-
able Than Cotton in Fit and Appearance.-Although the inability 
of buyers to distinguish between silk and rayon probably led to 
confusion in answers to these questions, both groups of buyers 
stated that they found silk more satisfactory in fit, durability, and 
appearance than rayon when they wore silk and rayon slips of 
similar fabrics. Silk far outranked rayon in desirability of ap-
pearance, with a smaller difference in fit and durability. Over 34 
per cent of the city and 40 per cent of the small-town buyers ei-
ther found rayon more satisfactory than silk in durability or found 
no difference in the fibers in this respect. 
On the other hand rayon was found more satisfactory than cotton 
in fit and appearance of slips. Although the preference for appear-
ance of slips made of rayon was pronounced, the preference for 
fit of garments made of rayon was less pronounced since 50 per cent 
of the small-town and 55 per cent of the city buyers either pre-
ferred fit of slips made of cotton or found no difference in the two 
fibers. However, cotton was considered more durable than rayon, 
64 per cent of the city and 67 per cent of small-town buyers hav-
ing preferred cotton in this respect. 
Silk Crepe Most Frequently Purchased for Dress W ear.-Silk 
crepe was the most popular fabric with both small-town and city 
groups for dress slips, 40 per cent of the city and 30 per cent of 
TABLE 33.-FABRICS BOUGHT AND PREFERRED FOR SLIPS 
Fabrics 
Crepe' . .. ... • ....... . ... . .... . . 
Radium .. .. . . ... .. . ........ .. . 
Satin ... ... ..... . .. . . .... ... . . 
Taffe.ta ....... . . .. . . . . .. , . . .. . 
Knit Jersey . . .•. . . . . . . . . .. . ..• 
Sateen ................ . . . .... . 
Muslin ......... . ..... .. ...... . 
Broadcloth ......... . . . . ...... . 
Pongee .. .. .... . .. ... . ..... .. . 
Non-cling Fabrics . . ..... . . .. . 
Others . ....... .. . . . .. .. . ..... . 
Crepe ......... . ... . . . .. .... .. . 
Radium ..... .... . .. ....... ... . 
Satin . . .. . .. .... .. .... . ... . . . . 
Taffeta . . . . .... .... ... .. . . .. . . 
Knit Jersey . . ... . . . . . . .... .. . . 
Sateen .. ............ .... . .. .. . 
Muslin . .. ... .. . . .... .. .. ..... . 
Broadcloth ........ .. . . . . ..... . 
Ponge'e ........ ... . . .. . ...... . 
Non-cling Fabrics .. . .....•... 
Oth<>rs .. . .. ... .. .. . . .. . . . .... . 
Bought Preferred 
Small-Town City Small-Town City 
Buyers Buyers Buyers Buyers 
Per Cent 
30.6 
5.5 
23.3 
8.1 
9.3 
2.4 
2.4 
4.5 
2.2 
11.7 
10.1 
6.1 
6.6 
2.7 
5.6 
4.3 
23.7 
18.7 
3.2 
17.1 
1.9 
Per Cent Per Cent 
For Dress Wear 
39.1 33.9 
12.8 2.0 
23.8 35.6 
4 .3 7.2 
2.9 7.4 
1.5 1.0 
2.0 .8 
2.9 3.1 
2.3 1.5 
7.8 7.2 
.6 .3 
For Everyday Wear 
16.7 11.8 
9.3 5.6 
7.8 10.2 
1.5 2.6 
4.1 7.6 
4.8 4.0 
23.8 16.1 
17.1 19.1 
3.0 2.3 
9.7 17.1 
2.2 3.6 
Per Cent 
37.0 
1."1 
40.8 
3.8 
4.7 
1.3 
2.1 
2.5 
6.1 
17.3 
7.4 
12.4 
3.0 
4.0 
4.9 
16.3 
16.8 
3.0 
13.4 
1.5 
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small-town buyers having most frequently purchased this fabric. 
Satin was purchased next most frequently while radium and non-
cling fabrics were less popular. Knit fabrics and taffeta were more 
frequently purchased by small-town than by city buyers. (Table 
33.) 
Muslin and Broadcloth Most Frequently Purchased for Every-
day W ear.-Muslin and broadcloth were the fabrics most frequent-
ly purchased by both small-town and city buyers for slips for every-
day wear, muslin being somewhat more popular than broadcloth. 
Non-cling fabrics, crepe, and radium were next in popularity. 
Satin, sateen, knit jersey, and pongee were less frequently pur-
chased. (Table 33.) 
The same fabrics were worn in summer and in winter for both 
dress and everyday slips by approximately 95 per cent of each of 
the groups. 
Demand for Specific Qualities of Slips 
Comfort Consider·ed Most Important Quality of Slips.-Comfort 
and durability were ranked almost the same among the qualities 
considered important. However, when each buyer was asked to 
name the one quality considered most important, comfort was 
ranked above durability. This quality was considered most import-
ant by almost 52 per cent of the city and by 45 per cent of the 
small-town buyers. (Table 34.) 
TABLE 34.-QUALITIES CONSIDERED IMPORTANT IN SLIPS 
Qualities Considered 
Important (1) 
Qualities Small-Town 
Buyers 
Per Cent 
Attractivene'ss . . .. .. .. .. .. .. .. . 18.4 
Durability , . ...... , . . . . . . . . . . . 30.3 
Comfort . . . . . . . . . . . . . . . . . . . . • . 30.3 
Ease. of Laundering . . . . . . . . . . . 21.0 
City 
Buyers 
Per Cent 
18.9 
32.2 
33.1 
15.8 
(1) Buyers may have named more than one quality. 
Qualities Considered 
Most Important (2) 
Small-Town City 
Buyers Buyers 
Per Cent 
5.6 
41.6 
45.5 
7.3 
Per Cc»t 
5.5 
38.4 
51.8 
4.3 
(2) Each buyer named the one quality considered most important. 
The preferences of many for straight cut slips and for built up 
shoulders were no doubt due in large part to desire of buyers for 
comfort in their slips. Likewise, the preferences for silk and for 
the lighter, softer fabrics as crepe and satin may have been in part 
also due to desire for comfort. 
Durability of Slips Very Important.-Durability was considered 
the most important quality of slips by almost as large a proportion 
of small-town buyers as was comfort, 41 per cent considering it the 
most important quality. It was also named the most important 
quality by 38 per cent of the city buyers. (Table 34.) 
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The large numbers who preferred pure dye silk and who made 
suggestions regarding improvements in construction of r eady-made 
slips may also have been indications of importance of durability. 
Ease of Laundering.-Although ease of laundering ranked third 
among the qualities considered important by small-town buyers and 
fourth by city buyers, only 7 per cent of the former and 4 per cent 
of the latter group considered it the most important quality. In 
both cases, small-town buyers ranked it above attractiveness while 
the city buyers ranked attractiveness above ease of laundering 
(Table 34.) 
Attractiveness.-Attractiveness of slips was far outranked by the 
buyers' desire for comfort and durability, only 5 per cent of each 
group of buyers having considered it the most import ant quality. 
(Table 34) However, their preferences for silk f abrics and f or the 
more attractive fabrics as satin and crepe, particularly when not 
limited by consideration of prices, indicated that they did not al-
together overlook the attractiveness of slips. 
Effect of Income on Practices and Preferences in Purchase of Slips 
As in the case of afternoon and house dresses, the annual incomes 
of the 448 small-t own buyers providing information were smaller 
than incomes of the 287 city buyers included in the study. The 
median income per year of small-town buyers was $1091 while that 
of the city buyers was $1679. Over 46 per cent of t he small-town 
buyers but only 20 per cent of the city buyers had incomes under 
$1000. The proportion of city buyers having incomes f rom $1000 
to $2499 was larger than the proportion of small-town buyers. 
Likewise, 22 per cent of the city buyers but only 11 per cent of the 
small-town buyers had incomes of $2500 or more. (Table 5.) 
The sizes of incomes of buyers affected the extent t o which they 
patronized different types of stores in the purchase of slips. The 
proportion of both small-town and city buyers patronizing depart-
ment stores was larger in the high than in the low income groups. 
For example, department stores were patronized in the purchase of 
ready-made slips by 26 per cent of the small-town buyers with in-
comes under $1000 and by 14 per cent for purchase of mat er ials for 
slips. However, these stores were patronized by 43 per cent of 
those with incomes of $2500 when buying ready-made slips and by 
23 per cent for purchase of materials. Likewise, the proportion of 
city buyers patronizing department stores in purchase of ready-
made slips increased from 42 per cent of those with incomes under 
$1000 to 82 per cent of those with incomes of $2500 and over and the 
proportion of those patronizing these stores for purchase of fab-
rics increased from 41 per cent of the low income group to 68 per 
cent of the high income group. 
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The proportion patronizing mail-order houses and general dry 
goods stores decreased as sizes of incomes of buyers increased . The 
proportion decreased somewhat less in the purchase of materials 
than in the purchase of ready-made garments. The proportion of 
city buyers patronizing underwear shops and ready-to-wear stores 
declined as size of income increased but that of small-town buyers 
increased as their incomes became larger. 
The proportion of each group buying slips ready-made increased 
as sizes of incomes increased. While slips were bought ready-made 
by only approximately 50 per cent of those with incomes under $1000, the practice was followed by about 85 per cent of those with 
incomes of $2500 and over. 
The size of their incomes apparently had little effect on the reasons 
for buying ready-made slips except that the small amount saved by 
making was somewhat more important to those with incomes under $500 than to those with higher incomes. The fact that slips could be 
made at home cheaper than they could be bought was one of the im-
portant reasons for making them. This reason was almost twice as 
important to the lowest as to the highest income groups although the 
other reasons for making varied little with size of income. 
Sizes of incomes naturally affected the prices paid by buyers. 
The proportion paying less than $1.00 for ready-made slips for dress 
wear decreased in each group as size of incomes of buyers increased 
and the proportion paying $2.00 or over increased. While $2.00 or 
more was paid by only 7 and 8 per cent respectively of the city and 
small-town buyers receiving less than $1000, this high price was 
paid by 63 per cent of the former group and by 49 per cent of the 
small-town group receiving incomes of $2500 and over. 
The proportion of small-town buyers paying less than $1.00 for 
ready-made slips for everyday wear decreased from 83 per cent of 
those with incomes under $1000 to 38 per cent of those with in-
comes of $2500 and over. Likewise, the proportion of city buyers 
paying less than $1.00 decreased from 94 per cent of those with 
less than $1000 to 32 per cent of those in the highest income group. 
On the other hand, the proportion of small-town group paying $2.00 
or more increased from 2 per cent of the lowest income group to 12 
per cent of the highest. Among the city buyers, no one with an in-
come under $1000 but almost 25 per cent of those with incomes of $2500 and over paid $2.00 or more. 
The proportions of both city and small-town buyers who paid 75c 
per yard and over for fabrics for dress wear and 25c per yard and 
over for everyday wear were very much larger in the higher than 
in the lower income groups. 
It should be observed that except in one instance, the proportions 
of the city buyers paying the lowest prices were smaller and the 
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proportions paying higher prices were larger than those of the 
small-town buyers with same incomes. 
The effect of income on prices paid was also evident when it was 
revealed that approximately 65 per cent of each group said they paid 
the prices specified because they were the ones they could best 
afford while only about 25 per cent said they preferred the slips and 
fabrics sold at these prices. As might be expected, the importance 
of this reason for paying the specified prices decreased as sizes 
of incomes increased. Although this reason was given by approxi-
mately 70 per cent of those with incomes under $1000, it was given 
by only about 50 per cent of those with incomes of $2500 and over. 
The fibers and the fabrics purchased were undoubtedly influenced 
by sizes of incomes of buyers. Although silk was most frequently 
purchased for dress wear by only 23 per cent of the city group with 
incomes under $1000, it was bought by 85 per cent of those with 
incomes of $2500 and over. Likewise, the proportion of small-town 
buyers purchasing silk was twice as high at the $2500 and above 
level as at the lowest income level. Rayon, cotton, and cotton and 
rayon mixtures decreased in popularity as sizes of incomes in-
creased. Although silk was purchased by only 50 per cent, it would 
have been purchased by 80 per cent or more if they had not needed 
to consider prices paid. 
The popularity of cotton for use in everyday slips decreased and 
that of rayon and silk increased as incomes increased in size. Al-
though cotton was bought by almost 65 per cent of those in each 
group with incomes under $1000 it was purchased by less than 30 
per cent of the small-town and by 35 per cent of the city buyers 
with incomes of $2500 and over. Silk was purchased for everyday 
by only 5 per cent of the city and 7 per cent of the small-town buy-
ers with incomes under $1000 but by 35 per cent of each group when 
they had incomes of $2500 and over. 
The more expensive fabric, satin, increased in popularity over 
other fabrics for both dress and everyday wear as sizes of in-
comes of buyers increased. Although it was most frequently pur-
chased for dress wear by only 23 per cent of the buyers, it was pre-
ferred by 35 per cent of the small-town and by 40 per cent of the 
city buyers if prices had not been considered. The frequency of 
purchase of such fabrics as muslin, broadcloth, and sateen for both 
dress and everyday wear decreased as sizes of incomes increased. 
Apparently muslin was purchased in part at least because of econ-
omy since the proportions who bought it were larger than the pro-
portions who would have bought it had price not been considered. 
Although most of the buyers providing information bought the 
same kind of fabrics for summer and winter wear, the size of in-
come influenced the extent of the practice. Buyers with the lower 
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incomes more often wore fabrics in summer which were different 
from those worn in winter. Although in both groups together differ-
ent fibers were worn in summer and winter for everyday wear by 10 
per cent of those with incomes under $1000, this practice was fol-
lowed by only 3 per cent of those with incomes of $2500 and over. 
Difficulties Encountered in Buying Slips 
Difficulties were encountered by both small-town and city buyers 
in securing correct sizes, pre-shrunk and pure dye fabrics, and in 
getting desired fibers, construction, and fit of ready-made slips. 
A great deal of dissatisfaction apparently existed with the way 
sizes of slips are labeled since 85 per cent of the city and 83 per 
cent of the small-town buyers said they found that actual sizes of 
slips varied from their labeled sizes. 
Difficulty was also encountered in getting pre-shrunk fabrics in 
slips. Although only a small portion said they bought such fabrics 
less than 5 per cent said they did not care for them. The most im-
portant reason for not buying them was the absence of labels by 
which to identify the fabrics, one-half of each group giving this 
reason. The failure of stores they patronized to carry pre-shrunk 
fabrics also hindered buyers since one-fourth of the small-town and 
one-eighth of the city group did not buy these materials because 
their dealers did not carry them. 
Getting pure dye silks in both ready-made slips and in materials 
by the yard was a source of difficulty to over 52 per cent of the 
small-town buyers and 37 per cent of the city buyers. Approximate-
ly three-fourths of each group said that they were willing to pay 
more for pure dye than for weighted fabrics when buying both 
ready-made slips and materials by the yard. 
Some buyers encountered difficulty in getting desired fibers in 
ready-made slips and in materials by the yard. Although difficulty 
in getting fibers desired was experienced by only about 7 per cent of 
the city buyers, 12 per cent of the small-town buyers had difficulty. 
The small-town buyers patronizing mail-order houses had greater diffi-
culty than those patronizing other stores, 17 per cent of those pat-
ronizing these stores had difficulty getting materials by the yard and 
21 per cent had difficulty getting ready-made slips in fibers desired. 
Some buyers apparently encountered difficulty because the dealers 
they patronized did not carry the desired ready-made slips or ma-
terials by the yard. About 15 per cent of small-town buyers said 
they paid the prices indicated because slips and materials at these 
prices were the most satisfactory ones their dealers carried. As al-
ready mentioned the failure of dealers to carry pre-shrunk fabrics 
was one reason for not buying these fabrics. 
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Since more buyers preferred straight cut slips and slips with bras-
siere tops or built-up shoulders than purchased them, it must be 
concluded that they encountered difficulties in buying them. Two-
thirds of the small-town buyers and one-half of the city buyers who 
wished to buy straight cut slips said they did not do so because their 
dealers did not carry them. Likewise, from two-fifths to one-half 
of those who preferred them said slips with brassiere tops and built-
up shoulders were not available or that they cost too much. 
Many buyers who preferred slips with tailored finish at top but 
who did not buy them said that their dealers did not carry them. 
Other purchasers who preferred wide hems at bottom said they 
did not buy them because they were not available. Some who pre-
ferred lace on the bottom thought this finish cost too much. 
Difficulties with fit of ready-made slips were encountered by the 
buyers studied. Ability to secure better fitting garments than those 
purchased ready-made was one of the important reasons given for 
making slips at home. Apparently those who bought them ready-
made had difficulty as well since approximately two-thirds of all the 
buyers studied named specific difficulties they had with the fit of 
ready-made slips. 
The length of skirts was the greatest source of difficulty, 30 
per cent of the small-town and 33 per cent of the city buyers having 
difficulty stated that skirts were either too long or too short. Too 
long straps and too wide busts were also important sources of diffi-
culties. While slips were said to be too tight in the hips by from 15 
to 20 per cent only a small proportion complained that they were too 
loose in the hips. (Table 35.) 
TABLE 35.-SOURCES OF DIFFICULTIES WITH FIT OF READY-MADE SLIPS 
Types of Difficulties 
Small-Town 
Buyers 
Per Cent Skirt Too Long . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.1 Skirt Too Short . . . . . • . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.8 Hips Too Tight . .. . . . . . .......... . ..... . , . . . . . . . . . . . . . . . . . . . . Hi.H Hips Too Loose . .. . .. .. . .. . . ... . .... .. ... : . . . . . . . . . . . . . . . . . . . 3.8 
, Straps Too Long . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.1 Too Wide Through Bust . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 21.4 
City 
Buyers 
P er Cent 
17.6 
15.0 
19.7 
3.8 
20.5 
23.4 
The price paid for ready-made slips apparently affected difficulties 
very little, those paying the higher prices having approximately the 
same difficulties as those buying the less expensive slips. There was 
a tendency for those wearing larger sizes to have less difficulty with 
skirts being too long or hips too loose and more difficulty with too 
short skirts and too narrow hips than did those wearing the smaller 
sizes. Difficulties with too wide busts were more frequent with 
those wearing small sizes than with those wearing large sizes. 
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Difficulties With Wearing Qualities Of Slips 
Difficulties were encountered with poor construction of ready-
made slips, with rayon fabrics, and the shrinkage of slips. 
Poor construction of ready-made slips was a prolific source of 
difficulty since 90 per cent of the city and 84 per cent of the small-
town buyers gave suggestions for improving construction. Appar-
ently many buyers had difficulty with slips pulling out at the seams 
since deeper seams constituted one-half of the suggestions made by 
city buyers and 42 per cent of those made by small-town buyers. 
Better finishing accounted for about 30 per cent of the suggestions 
of each group and adjustable straps for 25 per cent of those of the 
small-town and 18 per cent of those of the city buyers. These 
three improvements accounted for 97 per cent and 98 per cent of the 
suggestions made by small-town and city buyers respectively. 
Ripping of seams was a source of difficulty to about 71 per cent of 
the city and 77 per cent of the small-town group. This difficulty ap-
parently bore no relation to size of garment worn since those wear-
ing smaller sizes had difficulty as frequently as those wearing the 
larger sizes. There was a slight decrease in prevalence of this diffi-
culty as higher prices were paid for slips, particularly for those for 
dress wear. 
French seams were considered most durable, one-half of the buy-
ers stating that this type of seam gave them the best wear. The fell 
seam was considered next in durability, one-fourth of the small-
town and one-fifth of the city group stating preference for this kind 
of seam. One-eighth of the city and one-tenth of small-town buy-
ers preferred the lapped seam. Overcasted and pinked seams were 
preferred by only a few. 
The buyers providing information apparently had experienced 
difficulty with wearing qualities of rayon since they preferred both 
silk and cotton when asked if they had worn both fibers which they 
had found more satisfactory in this respect. Rayon was also con-
sidered less desirable than silk in obtaining a satisfactory fit. 
Slips made of rayon, cotton, and cotton and rayon mixtures were 
said to shrink by approximately two-thirds of each group. However, 
about three-fourths said that slips made of silk did not shrink. 
HOSE 
Character of Present Purchases of Hose 
One-Fourth to One-Third of Buyers Wore Anklets and Knee 
Length H ose.-Over-the-knee hose were worn by over 97 per cent of 
the city buyers and by 96 per cent of the small-town buyers. Anklets 
were also worn by about 30 per cent of the former and 28 per cent 
of the small-town buyers while knee length hose were also worn by 
38 per cent of the city and 26 per cent of the small-town group. 
MaJority Wore Different Hose for Everyday and Dress Wear.-It 
was quite a general practice among the buyers providing informa-
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tion to wear different hose for everyday and dress wear as about 
64 per cent of the city and 70 per cent of the small-town buyers said 
they followed this practice. Different hose were worn for dress 
and for every day by 85 per cent of the small-town buyers living on 
farms and by 54 per cent of those living in villages and small cities. 
Cheaper hose were worn for every day by approximately 45 per 
cent of each group saying that they wore different hose while heav-
ier hose were worn by about 30 per cent and differ ent fibers by 20 
per cent. Although information was not secured on how fibers 
differed for everyday and dress wear, it might be expected that ray-
on and cotton were substituted for silk. Other data show that ap-
proximately one-fourth of the small-town and one-fifth of the city 
buyers either usually or sometimes wore these fibers. 
Department Stores Most Frequently Patronized by City Buyers, 
Ge.neral Dry Goods Stores by Small-Town Buyers.-Department 
stores, hosiery shops, and general dry goods stores were, on the 
whole, the most important places for purchasing hosiery by the buy-
ers included in this study, 90 per cent of the city and 65 per cent 
of the small-town buyers purchasing their hose at these stores. 
(Table 36.) 
TABLE 36.-TYPES OF STORES I N WHICH HOSE WERE MOST 
FREQUENTLY PURCHASED 
Types of Stores 
Small-Tow n 
Buyers 
Per Cent 
Department Stores . . . . . . . . . . . • . . . . . . • . . . • . . . • . . . . . . . . . . . . . . . . . . 27.9 
Hosier y Shops . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.3 
Shoe Stores . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.6 
Ready-to-Wea r StoreR . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.8 
G<!neral Dry Goods Stores . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . 32.0 
Mail-Order Houses . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . . 12.5 
House-to-House Salesmen . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9 
City 
Buye'rs 
Per Cent 
53.7 
23.8 
1.1 
4.2 
13.0 
3.1 
1.1 
Hose were most frequently purchased in department stores by 53 
per cent of the city buyers. Hosiery shops were next most popular. 
General dry goods stores were patronized most frequently by small-
town buyers, 32 per cent having said they usually bought their hose 
at these stores. Department stores were second in popularity with 
the small-town buyers. (Table 36.) 
Hose were purchased at mail-order houses by over 12 per cent 
of the small-town buyers but by less than 4 per cent of the city buy-
ers. Ready-to-wear stores and shoe stores were more popular with 
small-town than with city buyers. Hose were usually bought from 
house-to-house salesmen by less than 1 per cent of the small-town 
buyers and by 1 per cent of the city buyers. 
Prices From 75c to 99c Most Popular.-Prices between 75c and 99c 
were paid for hose by over one-third of all the buyers studied and 
from 50c to 74c was paid by one-fourth. Altogether, about three-
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fourths paid less than $1.00. Small-town buyers paid somewhat low-
er prices than did those buying in cities. Less than 50c was paid by 
about 16 per cent of the former group and by 11 per cent of the 
latter group. (Table 37.) 
TABLE 37.-PRICES MOST FREQUENTLY PAID FOR HOSE 
All Types Full-Fashione.d Seamless and Semi-Fash-d. 
Prices Small-Town City Small-Town City Small-Town City 
Buyers Buye.rs Buyers Buy·ors Buyers Buye'rs 
Pe1· Cent Per Cent Per Cent Per Cent Per Cent Pe1· Cent 
Under $.25 ..... .. ... 4.5 5.3 2.6 4.9 1.6 9.8 
$.25 to $.49 ......... 11.8 5.9 9.6 4.7 31.8 21.5 
$.50 to $.74 .... ... .. 25.2 24.0 25.1 24.2 35.0 19.6 
$.75 to $.99 ......... 35.4 37.9 38.3 38.5 22.0 25.6 
$1.00 to $1.24 .. .. . . .. 19.0 20.1 20.5 20.6 8.0 19.6 
$1.25 to $1.49 
· ·· · ··· 
3.5 4.7 3.7 4.7 1.6 
$1.50 and over ....... .6 2.1 .2 2.4 3.9 
A definite relation existed between construction of hose usually 
purchased and the prices paid. Although less than 50c was paid by 
from 11 to 16 per cent of those usually buying full-fashioned hose, 
33 per cent of those buying seamless or semi-fashioned hose paid 
these prices. The proportion paying $1.25 and over for full-fash-
ioned hose was over twice that of those usually buying the seamless 
or semi-fashioned construction. There was little difference in prices 
paid for full-fashioned hose by small-town and city buyers. (Table 
37.) 
The hose at the prices they usually paid were said to look and 
wear the best only by about 40 per cent of the city and by 42 per 
cent of the small-town group. Approximately 27 per cent thought 
they wore best and 14 per cent thought they looked the best. On 
the other hand, 46 per cent of the small-town and 54 per cent of the 
city buyers said the prices represented what they could best afford. 
The prices indicated were paid by approximately 12 per cent of the 
small-town and 6 per cent of the city buyers because they were the 
most satisfactory ones their dealers carried or were the only ones 
available in colors desired. 
Full-Fashioned Hose Purchased b11 Four-Fifths of Buyers.-Full-
fashioned hose were most frequently purchased by approximately 
80 per cent of the city and 84 per cent of the small-town buyers. 
Semi-fashioned and seamless hose were usually bought by only 
about 13 per cent of the small-town and by 15 per cent of the city 
buyers. About 3 per cent of the small-town and 5 per cent of the 
city buyers stated that they did not know which kind of construction 
they bought. Although full-fashioned hose were actually bought by 
about 80 per cent, this construction was preferred by about 92 per 
cent. 
Silk Chiffon Most Popular H ose.-Silk was decidely the most 
popular fiber with buyers studied. Silk hose were usually bought in 
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both summer and winter by about 90 per cent of the city buyers 
while they were purchased in summer by 85 per cent of the small-
town buyers, and in winter by 81 per cent. (Table 38.) 
Chiffon was the most popular weight of silk hose, about 45 per 
cent of each group usually buying this weight in summer. However, 
a considerable number apparently changed from chiffon to heavier 
weights for winter wear since only from 30 to 33 per cent usually 
bought chiffon weight in the winter. (Table 38.) 
Silk service weight was purchased as often by both groups for 
winter wear as was silk chiffon. It was also second in popularity 
for summer wear with small-town buyers, being worn by about 24 
per cent of the buyers. Mid-weight silk was, however, somewhat 
more popular than service weight with city buyers for summer wear, 
being purchased by 25 per cent of the group. (Table 38.) 
TABLE 38.-FIBERS USUALLY PURCHASED AND PREFERRED FOR HOSE 
Fibers 
Usually Purchased 
Small-Town 
Buyers 
Per Cc>1t 
City 
Buyers 
Per Cent 
Preferred 
Small-Town 
Buyers 
Per Cent 
City 
Buyers 
Per Cent 
For Summer 
Silk, Chiffon . . . . . . . . . . . • . . . . . . 44.1 46.3 
Silk, Mid-Weight . . . . . . . . . . . . . . 17.7 24.5 
Silk. Service . . . . . . . . . . • . . . . . . 23.8 20.5 
Cotton . . . . . . . . . . . . . . . . . . . . . . . . 10.0 5.0 
Rayon . . . . . . . . . . . . . . . . . . . . • . . . 3.5 2.4 
Rayon-Cotton Mixture· . . . . . . • • . 7 1.3 
All Wool .................... . 
Wool Mixture . . . . . . . . . . . . . . . . . .2 
Silk, Chiffon ... .. ....... , , . . . . 30.1 32.9 
Silk, Mid-Weight . ... . ... , . . . . . 20.9 23.9 
Silk, Service . . . . . . . . . . . . . . . . . . 30.6 32.3 
Cotton . . . . . . . . . . . . . . . . . . . . . . . . 10.3 6.4 
Rayon . . . . . . . . . . . . . . . . . . . . . . . . 3.4 1.5 
Rayon-Cotton Mixture . . . . . . . . 2.6 .6 
All Wool ...... .... ..... .... . . .3 
Wool Mixture . . . . . . . . . . . . . . . . . 2.1 2.1 
70.4 
13.3 
13.8 
l.G 
.5 
.2 
.2 
For Winter 
36.4 
22.8 
31.2 
2.5 
.8 
1.0 
1.0 
4.3 
72.3 
13.2 
13.5 
.3 
.7 
42.4 
20.5 
33.4 
1.1 
.4 
2.2 
Cotton hose were usually bought in both summer and winter by 
10 per cent of the small-town buyers and by from 5 to 6 per cent of 
the city buyers. In addition cotton hose were sometimes bought by 
from 3 to 5 per cent. Rayon and rayon cotton mixtures were pur-
chased less frequently than cotton. Altogether, cotton, rayon, or 
cotton mixtures were either usually or sometimes bought by 25 per 
cent of the small-town and by 20 per cent of the city buyers. Wool 
mixtures were usually purchased in winter by only 2 per cent of the 
buyers. Only one of all the buyers studied said she purchased all 
wool hose. 
Although most of the buyers desired silk, the money available ap-
parently lead a portion of both city and small-town purchasers to 
buy other fibers. Silk was preferred for summer wear if price were 
no consideration by approximately 97 per cent of the small-town 
group and 99 per cent of the city group, whereas this kind was usu-
RESEARCH BULLETIN 300 53 
ally purchased by only 90 per cent of the city and 85 per cent of 
the small-town group. Silk was preferred for winter wear bv over 
90 per cent of the small-town buyers although it was usually worn 
by only 81 per cent. Likewise silk hose were preferred in winter 
by 96 per cent of the city women although they were usually pur-
chased by only 90 per cent. Chiffon weight was preferred for sum-
mer by 70 per cent or more of each group but only about 45 per cent 
purchased this kind. A higher proportion also preferred chiffon 
for winter wear than actually bought it. (Table 38.) 
Rayon Hose Considered Less Desirable Than Silk in Fit, Dura" 
bility, and Appearance.-The fit of hose made from silk was found 
more satisfactory than that of hose of similar construction made of 
rayon by almost 95 per cent of all buyers. However, when cotton and 
rayon were compared, 51 per cent of each group found that rayon 
fit better than cotton while from 32 to 35 per cent thought cotton 
hose fit better. 
Silk was also preferred to rayon for durabiblity by from 71 to 76 
per cent. Rayon was considered more durable than silk by almost 23 
per cent of the small-town and by 17 per cent of the city buyers. 
Likewise, rayon was preferred over cotton for durability by 70 per 
cent or more of all buyers. Almost all the purchasers included in this 
study considered hose of silk better in general appearance than those 
of rayon. Likewise, cotton was preferred over rayon, 57 per cent of the 
city and 61 per cent of the small-town buyers having preferred ap-
pearance of cotton. 
The color of silk was considered more satisfactory than that of 
rayon hose by almost 90 per cent of all buyers. Cotton hose were al-
so preferred to rayon for color, over 56 per cent of the small-town 
and 47 per cent of the city buyers having found the former more 
satisfactory. 
Re-enforcements of Cotton and Silk Mixtures Most Frequently 
Purchased.-Re-enforcements of cotton and silk mixtures were usu-
ally purchased by 50 per cent of the city and by 56 per cent of the 
small-town buyers. Hose with silk re-enforcements were usually pur-
chased by over 38 per cent of the former and by 28 per cent of the 
latter buyers. Cotton was purchased by only 12 and 15 per cent re-
spectively of each group. However, some of the buyers usually pur-
chasing cotton and silk and cotton mixtures evidently preferred all 
silk re-enforcements since about 48 per cent of the city and 40 per 
cent of the small-town buyers preferred all silk although much low-
er proportions actually purchased this kind of re-enforcements. 
City Buyers Purchased Irregulars More Often Than Small-Town 
Buyers.-Irregular hose were sometimes purchased by about 45 per 
cent of the small-town and by about 60 per cent of the city buyers. 
They were never Purchased by over 50 per cent of the former and 36 
per cent of the latter group. The practices of purchasing irregulars 
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or imperfects seemingly had no relation to incomes, the proportions 
never purchasing them being no larger in the higher income groups 
than in the lower ones. 
Demand for Specific Qualities of Hose 
Apparently both appearances and durability were considered im-portant qualities in hose. The very evident preference for silk over 
other fibers was an indication of importance of appearance. The preference for chiffon rather than medium or service weights must 
also have been because of appearance. This desire was modified 
somewhat by the comfort factor in winter when many changed their preferences from chiffon to service weight. 
Appearance was apparently of paramount importance to the 14 per cent of each group who said they paid the prices indicated be-
cause hose at those prices looked the best. Also 23 per cent of the 
small-town and 28 per cent of the city buyers chose specific kinds of 
re-enforcements because of their appearance. These reasons be-
came relatively more important as sizes of incomes increased. The better fit obtained in full-fashioned hose and, therefore, the better 
appearance was no doubt the major factor in the great preference for full-fashioned hose. 
There was also evidence that durability was considered important in hose by the buyers contributing information. About 27 per cent 
of each group of buyers said they paid the prices they had specified because hose at these prices were better than those at other prices. 
Moreover, about 43 per cent said they chose re-enforcements indi-
cated because they were most durable. The choice of cotton and silk 
rather than all silk re-enforcements must have been because of their greater durability. Even in summer, service weight hose were pur-
chased by 20 per cent of the small-town and 23 per cent of the city buyers, probably because of their durability. No doubt, the impor-
tance attached to durability was in large part the result of need for 
economy. There was some evidence that, in the higher income groups where economy and, therefore, durability was less important, 
appearance was more important than in the lower income groups. 
Effect of Income on Practices And Preferences in Purchase of Hose 
The incomes of the 442 city buyers were somewhat larger than 
the incomes of the 503 small-town buyers providing information re-garding their purchases of hose. The median income of city buyers 
was $1577 while that of the small-town buyers was only $1123. About 45 per cent of the small-town but only 26 per cent of the city buyers had incomes under $1000 while 66 per cent of the former and 47 per cent of the latter group had incomes under $1500. About 20 per cent of the city but only 10 per cent of the small-town buyers had incomes of $2500 and over. (Table 5.) 
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The place of purchase, the prices paid, the construction used, and 
the kind of fiber usually purchased were all influenced by the sizes 
of incomes of the buyers. Both small-town and city buyers with the 
larger incomes bought hose more frequently at department stores 
and less frequently at general dry goods stores and at mail-order 
houses than did buyers with the lower incomes. Department stores 
were patronized by 40 per cent of the city buyers with incomes un-
der $1000 and general dry goods stores by 20 per cent. However, 
department stores were patronized by 54 per cent of those with in-
comes of $2500 and over and general dry goods stores by only 3 per 
cent. Likewise, the proportion of small-town buyers who patronized 
department stores increased and the proportion who patronized gen-
eral dry goods stores and mail-order houses decreased as sizes of 
their incomes increased. Although popularity of hosiery shops de-
creased slightly as sizes of incomes increased, that of shoe stores 
and ready-to-wear stores increased. 
Income played an important part in determining the prices paid 
for hose by both small-town and city buyers. The proportion buying 
the higher priced hose increased as sizes of incomes increased. 
While less than 75c was paid for hose by about 55 per cent of those 
with incomes under $1000, these prices were paid by only 16 per cent 
of those with incomes of $2500 and over. As much as $1.00 or more 
was paid by only 14 per cent of those in the low income group but 
by 37 per cent of those with the high incomes. 
Another evidence of the influence of sizes of incomes upon prices 
paid was found in the reasons given by the buyers for paying the 
prices they specified. Both small-town and city buyers most fre-
quently said they paid the prices indicated because they could best 
afford these prices. Forty-six per cent of the small-town and 54 
per cent of the city buyers gave this reason while only 42 per cent 
of the small-town and 40 per cent of the city buyers thought hose 
at these prices wore and looked the best. The importance of what 
they could afford to pay decreased slightly as size of income in-
creased. What they could afford remained the most important rea-
son for paying specified prices even in the highest income group. 
The size of income also influenced the construction of the hose 
bought, the proportion who bought full-fashioned hose having in-
creased as sizes of incomes increased in each group and conversely 
the proportion buying seamless and semi-fashioned hose having de-
creased. Although full-fashioned hose were purchased by only 79 
per cent of the small-town buyers with incomes under $1000 they 
were purchased by 95 per cent of those with incomes of $2500 and 
over. Likewise full-fashioned hose were purchased by 60 per cent 
of the city buyers with the lower incomes and by 93 per cent of 
those with the higher incomes. However, the proportions in the 
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lower income groups who preferred the full-fashioned hose were 
practically as large as those in the higher income groups. 
The proportions buying silk hose were higher and the proportions 
buying rayon and cotton hose were smaller in the groups with in-
comes of $2500 and over than in groups with incomes under $1000. 
Likewise, the proportions buying silk chiffon were larger in the 
groups with the highest incomes than in the lower income groups 
and the proportions buying service weight were smaller. 
The practice of wearing different kinds of hose for everyday and 
dress wear varied with income. The proportion wearing different 
hose was larger in the low than in the high income group. The pur-
chase of irregulars seemingly had no relationship to size of income. 
The proportion never purchasing irregulars was no larger in the 
high than in the low income groups. 
Difficulties Encountered in Buying Hose 
Apparently the buyers included in this study encountered the 
greatest difficulty in getting sizes desired both because of variations 
in labeled sizes and because of inability to get correct leg lengths. 
Difficulty with hose of the same labeled size varying in actual size 
was experienced by 30 per ·cent of the city and 35 per cent of the 
small-town buyers. Ought size hose were preferred by about 14 per 
cent of the small-town and by half as high a proportion of city 
buyers. Of those who preferred ought size, approximately 30 per 
cent in each group had difficulty getting them. 
Specific leg lengths were asked for by about 25 per cent of the 
small-town and by 38 per cent of the city buyers when buying long 
hose. Leg lengths were always found to be satisfactory by only 38 
per cent of the small-town and by 31 per cent of the city buyers. 
They were usually found to be satisfactory by about 50 per cent of 
the city buyers and by 44 per cent of the small-town buyers. There-
fore, dissatisfaction with leg lengths was apparently frequently ex-
perienced by almost 20 per cent of the buyers. Of those who had 
difficulty, lengths were said to be too long by 60 per cent of each 
group and too short by 40 per cent. Difficulty in getting correct 
lengths was experienced by about 30 per cent of those buying knee 
length hose. 
Getting style of hose desired was a source of difficulty to only 6 
per cent of each group of buyers. Almost three-fourths of the 
small-town buyers who had difficulty had trouble getting knee length 
hose while two-thirds of the city buyers who had difficulty could 
not get satisfactory long hose. 
Difficulties were encountered by only a comparatively few buyers 
in securing fibers and constructions desired. Only about 6 per cent 
of the city and 3 per cent of the small-town buyers had difficulty getting desired fibers. 
The majority of the buyers studied found no difficulty getting the 
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colors they desired. Approximately 95 per cent had no difficulty get~ 
ting colors desired in silk, rayon, and wool hose. However, difficulty 
getting colors desired in cotton hose was experienced by 9 per cent 
of each group. 
Some buyers were apparently handicapped in buying by the limit-
ed stocks of dealers, the small-town buyers .having encountered this 
difficulty more frequently than city buyers. Almost 10 per cent of 
the small-town and 4 per cent of the city group said they paid the 
prices they specified because hose at these prices were the most sat-
isfactory ones their dealers carried. 
Difficulties with Wearing Qualities of Hose 
Small-town ·and city buyers agreed to the same extent that hose 
most f r equently wore out at the heel, one-third of each group having 
stated that they believed this to be the vulnerable spot. Approxi-
mately one-fourth of each group thought they most frequently wore 
out at the toe. About one-sixth thought they most frequently wore 
out in the leg. (Table 39.) 
Parts of Hose 
TABLE 39.-WHERE HosE WEAR OuT 
Small-Town 
Buyers 
Per Cent 
Heel . . . . • . . . . . . . . . . . . . . . . . . • . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33.6 
Toe .. . , . . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . . . • . . • . . . . . . . . . . . . . . . . 24.1 
Leg . .. .. .. .. .. .. .. .. .. .. .. .. . . . . .. ...... .. .. . .... . .. .. ...... . 17.2 
Top of Front . . .... . . . .... .. . • . , . . . . . . . . . . . . . . . • . . . . . . . . . . . . . 3.8 
Sole . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . . . . . . . . . . . • . 3.8 
Knee ..... .. ... . . . . . . . . . . . .. . . . , . . . . . • . . . . . . . • . . . . . . . . . • . . . . . 6.0 
Garter T op . . . . . . . . • . . • . . . . • . . . . . . . . . • . . . . . . . • . . • . . . . . . . . . . . . • 4. 7 
Run Stop . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.8 
City 
Buye'rs 
Per Cent 
33.3 
24.1 
15.4 
3.6 
2.6 
4.2 
8.3 
8.5 
Undoubtedly because chiffon weight is very fragile, a larger pro-
portion of those usually wearing chiffon than of those wearing serv-
ice weight said they wore out most frequently in the leg while a 
larger proportion wearing service weight said they wore out at the 
toe and heel most frequently. There seemed to be no particular re-
lationship between the places worn out and prices usually paid for 
hose. 
The opinion that hose sometimes faded was expressed by about 58 
per cent of each group . Almost 13 per cent of the small-town and 
7 per cent of the city group stated that hose either usually or always 
faded. Thirty-five per cent of the city and 29 per cent of the small-
town buyers said they never faded. Almost 38 per cent of each 
group said hose faded most in the legs. About 25 per cent of the 
small-town group thought they faded most in the re-enforcements and 
26 per cent of the city group thought they faded most in the feet. 
Almost 40 per cent of the city buyers said silk hose faded most and 
almost as many said cotton faded most. Approximately 20 per cent 
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of each group said rayon faded. Forty-seven per cent of the small-
town group thought cotton faded most and 27 per cent thought silk 
faded most. 
Difficulty with hose sometimes shrinking was experienced by 
slightly over 50 per cent of each group, while 38 per cent of the 
small-town and 36 per cent of the city group said they never shrank. 
Silk hose were said to shrink most by over one-fourth of the city 
group, rayon by one-fourth, and cotton by one-fifth. One-fourth of 
the small-town buyers thought cotton shrank most, one-fifth thought 
silk, and one-fifth rayon. 
Irregulars were found to be satisfactory by about two-thirds of 
each group who either always, usually, or sometimes purchased 
them, but one~third did not find them satisfactory. Of these who 
bought knee length hose, the elastic in the top did not give satisfac-
tory service to about 20 per cent. 
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